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Subjects and credits in TRIMESTER |

Exam | Course | Course Name L-T-P Internal | End Exam Credits
Slot No. Marks | Trimester | Duration
Marks (hours)
11 Quantitative Techniques 4-0-0 40 60 3 3
12 Organizational Behaviour | 4-0-0 40 60 3 3
13 Managerial Economics 4-0-0 40 60 3 3
14 Business Communication 4-0-0 40 60 3 3
15 Accounting for Managers 4-0-0 40 60 3 3
16 Business and Society 4-0-0 40 60 3 3
17 Soft-skills | 0-2-0 20
18 Project 0-0-3
TOTAL 24-2-3 260 360 18
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FIRST TRIMESTER - SYLLABUS

Course
Year of
No. Course Name L-T-P Credits Introduction
11 Quantitative Techniques 4-0-0 3 2015

Course Objectives

This subject introduces the methods of statistical analysis for managerial decision making. The

subject will provide a concise review of probability, descriptive statistics, random variables, and

probability distributions. Application topics include statistical decision theory, confidence intervals,

hypothesis testing, simple and multiple regression, correlation analysis and analysis of variance.

Syllabus

Random variables, Descriptive Statistic, Probability Distributions and Estimation, Testing of

Hypothesis, Correlation and Regression Analysis

Expected Outcome

The successful completion of this course will impart the basic data analysis skills to the students.
This will enable students to model business problems and analyse them with the help of

fundamental statistical and theoretical backgrounds.

References

1. Richard l. Levin, David S. Rubin, Statistics for Management, Pearson Education, New Delhi
7th Edition, 2011.

2. Aczel A.D. and Sounderpandian J., Complete Business Statistics, 6th edition, Tata McGraw —
Hill Publishing Company Ltd., New Delhi, 2012.

3. Ken Black, Applied Business Statistics, 7th Edition, Wiley India Edition, New Delhi, 2012.

4. Anderson D.R., Sweeney D.J. and Williams T.A., Statistics for Business and Economics, 11"
edition, Thomson (South — Western) Asia, Singapore, 2012.
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COURSE PLAN

Unit

Topics

Hours

allotted

% of marks

in final Exam.

Random variables: Random experiment — outcomes - sample space
and events - definitions of probability (classical, relative frequency,
subjective, and axiomatic) - addition rule - conditional probability -
multiplication theorem — Bayes’ theorem

9

15

Descriptive Statistics: Data presentation using tables & charts -
measures of central tendency - measures of dispersion — absolute
& relative measures — skewness - Karl Pearson's and moment
measures of Skewness — Kurtosis

First Internal Examination

15

Probability Distributions and Estimation: Discrete and continuous
distributions - Binomial, Poisson & Normal distributions - sampling
techniques - sampling distribution of means and proportions -
central limit theorem — statistical inferences - estimation - point
and interval estimates for population parameters of large and
small samples — confidence interval - determining the sample size.

15

Testing of Hypothesis: Null & Alternative Hypotheses - level of
significance - Type | & Type Il errors - small sample & large sample
tests - tests for quantitative & qualitative data - Hypothesis tests
for difference of means & proportions for large & small samples.

15

Second Internal Examination

One way & two way ANOVA for testing the difference of means of
more than two samples — chi-square test for several proportions,
association of attributes — goodness of fit test.

15

Correlation and Regression Analysis: Correlation - different types of
correlation — Karl Pearson’s correlation coefficient - Spearman’s
Rank correlation coefficient — concurrent deviation method —
coefficient of determination - regression analysis - line of best fit -
least square method - business applications - multiple regression.
Use of statistical packages in hypothesis testing, correlation and
regression analysis

Final Examination

25
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Course
Year of
No. Course Name L-T-P Credits Introduction
12 Organizational Behaviour | 4-0-0 3 2015

Course Objectives

The course focuses on managing individuals at work. The objective is to equip the students with an
essential knowledge base on behavioural dynamics of individuals with necessary models,, tools, and
techniques, for diagnosing, predicting and controlling human behaviour and to develop the basic
human relations skills as a prospective manager.

Syllabus

Fundamentals of Organizational Behaviour, Understanding Organizational Behaviour, Effectiveness
in organizations, Social systems and organizational culture, Understanding and Managing Individual
Behaviour, Job Design, Work and Motivation, Evaluation, Feedback and Rewards, Stress and
Counselling.

Expected Outcome

On completion of the course, the students are expected to enable the students to learn what
actions are appropriate for different situations and apply the theory in order to be effective leaders
in the context of organisational behaviour theories, models and concepts

References
1. Robbins, Judge & Sanghi, Organizational Behaviour, 12" Ed. Prentice Hall India
2. McShane, Glinow, Organizational Behaviour, Tata McGraw Hill

3. Don Hellriegel; John W. Slocum; Richard W. Woodman, Organizational Behavior, gt Ed.,
Thomson South-Western
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COURSE PLAN

Unit

Topics

Hours
allotted

% of
marks
in final
Exam.

Disciplines contributing to OB - Psychology, Sociology, Anthropology, Social
Psychology, Economics & Political Science Approaches to the study of OB -
Human Resource Approach, Contingency Approach, Productivity Approach,
and System Approach - Fundamental principles, theories and concepts in
organization design and development

o

20

Understanding Organizational Behaviour - Fundamental Concepts,
Organizational processes, Organizational structure, Organizational Change
and Innovation processes - Effectiveness in organizations - Models of
Organizational Behaviour, Systems theory and time dimension of
effectiveness, Developing competencies, Limitations of Organizational
Behaviour, Continuing challenges

15

First Internal Examination

Individual differences and work behaviour - Why individual differences are
important, The basis for understanding Work Behaviour, Individual
differences influencing Work Behaviour. Personality - Sources of personality
differences, Personality structure, Personality and Behaviour, Measuring
Personality Attitudes - The nature of Employee Attitudes, Effects of
Employee Attitudes, Studying Job satisfaction, Changing Employee Attitudes.
Perceptions, Attributions and Emotions - The perceptual process, Perceptual
grouping, Impression management, Emotions, Emotional Intelligence -
Motivation - Concept of Motivation, Content approaches, Process
approaches, Motivation and psychological contract

30

Managing Individuals at Work: Measuring personality attitudes; managing
employee attitudes Managing Teams at Work: Definition of Group - group
development- group structure - teams -Formal Organization and Informal
Groups and their interaction

10

Second Internal Examination

Developing high performance teams - turning individuals into team players
developing interpersonal awareness - Johari Window- Transactional Analysis
- leadership - theories — developing leadership skills

H

10

Managing Power, Politics and Conflict: Power - basis of power - power tactics
- Politics — consequences of political behavior - Conflict Management:
Different views of conflict - conflict process - levels of conflict - Constructive
and Destructive conflict - Conflict process - strategies for encouraging
constructive conflict - Conflict resolution strategies

15

Final Examination
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Course
Year of
No. Course Name L-T-P Credits Introduction
13 Managerial Economics 4-0-0 3 2015

Course Objectives

Managerial economics is a prerequisite course for acquainting students with the various principles
of business decision making. This subject provides an introduction to the logic of marginal analysis,
the analysis and application of demand, cost analysis, and elements of demand and supply. The
subject also provides an introduction to the determination of aggregate income and employment
with an analysis of fiscal and monetary policy. Policy issues relating to overall aggregate demand
management will be discussed. It will create awareness on the micro and macroeconomic
environment and will help to increase decision making skills of the graduates.

Syllabus

Basic Concepts in Managerial Economics, Demand Analysis, production and cost of production,
Market Structure and Pricing, Profit, break-even analysis, Budget and Basic Budgeting Concepts

Expected Outcome

The successful completion of the course, the students will have fundamental knowledge in the
economic aspects of demand, pricing, and production. The candidates will be able to analyse
business systems in terms of the economies it creates to firms. The course will enable them to
become efficient managerial decision makers when economic aspects play important role.

References

1. Yogesh, Maheswari, Management Economics,PHI learning,NewDelhi, 2012

2. D.M. Mithani,Managerial Economics, 5/e, Himalaya Publishing House, Mumbai,2011
3. Geethika, Ghosh & Choudhury, Managerial Economics, 2/e, McGraw Hill. 2011

4. David K.H. Begg, Rudiger Dornbusch, Stanley Fischer, Economics, McGraw-Hill Publishing Co.
2008

5. Uma Kapila, Indian Economy since Independence,Accademic Foundation,Gaziyabadh, 2011
6. Koutsoyiannis, Modern Micro Economics, 2/e, Macmillan Press Ltd. 2003
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COURSE PLAN

Unit

Topics

Hours
allotted

% of marks
in final Exam.

Basic Concepts in Managerial Economics: Definitions, concepts, role of
managerial economist in business decision making.

Demand Analysis: Demand curve and Demand function, laws of demand,
elasticity of demand and its estimation, Total and Marginal Revenue,
Classification of goods based on income elasticity of demand, Price
Elasticity, Income Elasticity and Cross Elasticity, Demand forecasting and
forecasting methods.

6

15

Production and Cost of Production: Production function, cost and output
relationship, cost function in the short run and in the long run, cost
concepts, practical applications of cost functions. Marginal Costing and
applications. Indifference Curves, ISO-Quants & ISO-Cost line. Cost
volume Profit analysis: economies of scale, economies of scope,
economies and dis-economies of production, business cycle and its
implications.

First Internal Examination

[Yo)

20

Market Structure and Pricing: Meaning, perfect competition,
monopolistic competition, monopoly, oligopoly, cartel, types of cartels.
Limit Price Theories of J.S Bain, Sylos-Labni, Behavioral model of Cyrit
and March, managerial theories of firm, Baumol's Sales Revenue
Maximisation, O. Williamson's model on managerial enterprise, Marri's
model of balanced growth, Break even analysis and its implications. Use
of a case discussion will enhance the understanding of the students
about these topics.

Profit: Determinants of Short-term & Long-term profits. Classification —
Measurement of Profit. Break Even Analysis — Meaning, Assumptions,
Determination of BEA, Limitations, Uses of BEA in Managerial decisions

15

20

Second Internal Examination

Budget and Basic Concepts: Meaning, basic concepts, plan and non-plan
expenditure, fiscal deficit, revenue deficit, inflation and types, bank rate,
SLR, CRR, repo, reverse repo, market operations, quantitative credit
control, exchange rate management, monetary fiscal policy and practices
in India, Quantity theory of money, Fischer — Keynes - Triedman - Tobin
Theories. A case discussion is desirable in these topics.

30

End Semester Examination
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Course
Year of
No. Course Name L-T-P Credits Introduction
14 Business Communications 3-0-1 3 2015

Course Objectives

The objective of this course is to enable students to develop proficiency in the mechanics of writing
and oral communication. The course orients at helping the learner improve their English proficiency
with specific reference to the organizational communication parlance.

Syllabus

Oral Communication, Written Communication, Crisis Management and Negotiation, Business
Letters and Reports, Case Method of Learning.

Expected Outcome

e Be familiar with the basic concepts and mechanics of Oral and Written
Communication.

e Students develop English proficiency and paves way for career growth and better
employment prospects.

e Learners develop effective crisis management skills juxtaposed with Negotiation
tactics and elements of Behaviour and conversation control.

References

1. Chaturvedi P. D, & Mukesh Chaturvedi, Business Communication: Concepts, Cases And
Applications, 2/e, Pearson Education, 2011

2. Mary Ellen Guffey, Business Communication: Process and Product, 3/e, Cengage Learning,
2002.

3. Rayudu C. S, Communication, 9/e,Himalaya Publishing House, 2010.
4. Penrose, Rasberry, Myers, Advanced Business Communication, 5/e, Cengage Learning, 2004.

5. Madhukar R. K, Business Communication, 2/e, Vikas Publishing House, 2010.
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COURSE PLAN

Unit

Topics

Hours
allotted

% of marks
in final Exam.

Introduction: Meaning & Definition, Role, Classification — Purpose of
communication — Communication Process — Characteristics of
successful communication — Importance of communication in
Organizations— Communication structure in organization — Application
of principles of Communication in conflict resolution, Crisis
Management & Negotiation - Communication in a cross-cultural
setting

8

20

Oral Communication: Meaning — Principles of successful oral
communication — Barriers to communication — Conversation control —
Reflection and Empathy: two sides of effective oral communication.
Modes of Oral Communication. Listening as a Communication Skill,
Non-verbal communication.

First Internal Examination

Written Communication: Purpose of writing — Clarity in writing —
Principles of effective writing — Approaching the writing process
systematically: The 3X3 writing process for business communication:
Pre writing — Writing — Revising — Specific writing features — Coherence
— Electronic writing process.

Business Letters and Reports: Introduction to business letters — Types
of Business Letters - Writing routine and persuasive letters — Positive
and Negative messages Writing Reports: Purpose, Kinds and
Objectives of reports — Organization & Preparing reports, short and
long reports Writing Proposals: Structure & preparation. Writing;
Meetings — Planning meetings — objectives — participants — timing —
venue of meetings. Meeting Documentation: Notice, Agenda, and
Resolution & Minutes.

20

15

20

Second Internal Examination

Case Method of Learning: Understanding the case method of learning
— Different types of cases — Difficulties and overcoming the difficulties
of the case method — Reading a case properly (previewing, skimming,
reading, scanning) — Case analysis approaches (Systems, Behavioural,
Decision, Strategy) — Analysing the case — Dos and don’ts for case
preparation — Discussing and Presenting a Case Study

15

25

Final Examination
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Course
Year of
No. Course Name L-T-P Credits Introduction
15 Accounting for Managers 4-0-0 3 2015

Course Objectives

The objective of this course is to familiarize the students with the accounting practices and to
develop analytical and interpretative skills necessary to take managerial decisions

Syllabus

Introduction, Cost, Managerial and Financial accounting, meaning of company, maintenance of book
of accounts, analysis of financial statements, fund flow and cash flow statements, ratio analysis,
marginal cost analysis techniques

Expected Outcome

After successful completion of the course, the students will be able to understand the accounting
practices, able to prepare and analyse financial statements to help managerial decision making.

References

1. Charles T. Horngren, Gary L. Sundem, William O. Stratton, Dave Burgstahler, Jeff Schatzberg,
Introduction to Management Accounting, 14/e, Pearson Prentice Hall, 2008

2. Gupta R. L. and Radhaswamy M., Advanced Accounting, Sultan Chand Publishers, New Delhi

3. Maheshwari S. N., Accounting for Management, 3/e, Vikas Publishing House, New Delhi,
2012

4. Jain S. P. and Narang K. L., Advanced Cost Accounting, Kalyani Publishers, New Delhi

5. Shashi K. Gupta and R. K. Sharma, Management Accounting, Kalyani Publishers, New Delhi
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COURSE PLAN

Unit

Topics

Hours
allotted

% of marks
in final Exam.

Introduction to Accounting: Introduction to Financial, Cost and
Management Accounting- Generally accepted accounting principles,
Conventions and Concepts - Mechanics of Accounting - Double entry
system of accounting.

5

10

Meaning of Company - Maintenance of Books of Account-Statutory
Books- Profit or Loss Prior to incorporation- Final Accounts of Company
- Profit & Loss Account, Profit & Loss Appropriation account and
Balance Sheet of companies, Policies related with depreciation,
inventory and intangible assets like copyright, trademark, patents and
goodwill.

10

20

First Internal Examination

Analysis of financial statement: Ratio Analysis- solvency ratios,
profitability ratios, activity ratios, liquidity ratios, market capitalization
ratios - Inter firm comparison - Common Size Statement - Comparative
Statements and Trend Analysis.

10

25

Analysis of Financial Statements: Funds Flow Statement — Meaning -
Concept of Gross and Net Working Capital - Preparation of Schedule of
Changes in Working Capital -

15

Second Internal Examination

Preparation of Funds Flow Statement and its analysis - Cash Flow
Statement - Various cash and non-cash transactions - flow of cash -
preparation of Cash Flow Statement and its analysis.

10

Introduction, Meaning of Cost, Objective of Costing, Methods of
Costing, Technique of Costing, Classification of Cost, Elements of Cost,
Statement of Cost Sheet, Standard costing- organization and
establishing a standard costing system, Variance analysis - classification
of variances, material cost, labour cost, overhead cost and sales
variances. Disposition of variances. Marginal Cost - Marginal Costing -
applications of Marginal Costing - advantages of Marginal Costing -
break-even analysis - CVP Analysis - margin of safety - key factor.

10

20

Final Examination
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Course
Year of
No. Course Name L-T-P Credits Introduction
16 Business and Society 4-0-0 3 2015

Course Objectives

The objectives for this course are the following:

To develop broader and more complete understanding of the business and society relationship
To help the student perceive and understand the importance of sound business ethics practices
in the effective functioning of organizations.

To comprehend major stakeholder groups which interact with business organizations and the
kinds of expectations they may hold with respect to their role in business enterprise and
society.

To understand major corporate social responsibilities of business:

Impact of the human activities on the environment

Syllabus

Business Environment, Economic Growth, CSR, Public private Partnerships, Privatization,

Environmental Management, Sustainable Development

Expected Outcome

The successful completion of this course will impart an understanding of the relationship between

business and society. This will enable students to perceive sound business ethics and social

responsibilities of business.

N

References

John Steiner, George Steiner, Business, Government and Society: A Managerial Perspective,
13/e,McGraw-Hill Higher Education, 2011

John F. Steiner, Business, Government, and Society: A Managerial Perspective, Text and Cases
12/e, McGraw-Hill/Irwin, 2008.

Francis Cherunilam, Business and Government, HPH, 2013.

Fernando A. C, Corporate Governance: principles, policies and practices, 2/e, Pearson Edn.,
India, 2011.

Ghosh B. N, Business Ethics and Corporate Governance, McGraw Hill Education (India) Private
Limited, 2011.

Bala Krishnamurthy, Environmental Management: Text and Cases, PHI, New Delhi.

Arindita Basak, Environmental Studies, Pearson Education, New Delhi.

Justin Paul, Business Environment -Text and Cases, Tata McGraw Hill Education, New Delhi,
2010
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COURSE PLAN

Unit

Topics

Hours
allotted

% of
marks
In final
Exam.

Roles of Business, Government, and Society: Interdependence and Conflict,
Regulation of Business, Functions of State; Economic roles of government;
Government and legal environment; Poverty, Inequality and Economic
Growth: Industrial Development, Rural- Urban Dynamics, Population and
Development, Finance for Development

15

Business in a Global Environment: Business as Blending of People
Technology and Ethical Behaviour, Achieving Business Success through
Social Responsibilities. Trade and Development, State and the Market,
Privatization and Regulation, Institutions and Growth.

15

First Internal Examination

Public Private Partnerships: The Rationale for Public Private Partnerships,
Different Kinds of Public Private Partnerships with a special emphasis on the
Build Operate and Transfer Model (BOT). Issues in Regulation that come
about with privatization, Pricing mechanisms available to a regulator to
ensure universal access and efficiency, Discussion of the privatization
experience in different sectors, water, electricity, telecommunication, and
railways with a special emphasis on India.

10

25

Coping with Global Competition, Conflict with Nation States. Non-
Governmental organizations (NGO) - impact on Indian rural development,
education and charity. Types and nature of social responsibilities, CSR
principles and strategies, models of CSR, Best practices of CSR, Need of CSR,
Indian perspective

15

Second Internal Examination

Environmental Management - Definition, scope, importance and need -
Concept of Ecosystem: Kinds of Resources: Renewable and Non Renewable
resources- forests, water, mineral, food, energy, land resources - Role and
Impact of Humankind: Population and development- pollution-definition-
kinds-effects-climate change

15

Sustainable Development: Concept, principles- social, economic and
environmental dimensions- hurdles, Indicators-Millennium Development
Goals- Environment Management Systems: EMS- planning, implementation
— environmental audit- environmental labeling- insight into current
developments in energy conservation-3Rs

15

Final Examination
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Course

Year of
No. Course Name L-T-P Credits Introduction
17 Soft Skills | 0-2-0 0 2015

Course Objectives

The objective of this course is to enable students have a basic knowledge of the recent

developments in Information technology and its application in effective communication. The course

also emphasize on personal grooming and development with due accentuation to soft skills

development to transform the learners to employment ready youth.

Syllabus

Personal Grooming & Development, Presentation and Negotiation Skills, Levels of Public Interaction

Expected Outcome

1. Enhancement of the holistic development of students and improvement of their employability

skills.

2. Todevelop inter personal skills and be an effective goal oriented team player.

3. To develop professionals with idealistic, practical and moral values.

4. To develop communication and problem solving skills.

5. Tore-engineer attitude and understand its influence on behavior.

References

1. Penrose, Rasberry, Myers, Advanced Business Communication, 5/e, Cengage Learning, 2004.

2. Lehman, DuFrene, Sinha, BCOM, 2/e, Cengage Learning,2012

3. Madhukar R. K, Business Communication, 2/e, Vikas Publishing House.
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COURSE PLAN

% of marks

Unit Topics Hours in final
allotted
(T3) Exam.
I Self-Management Self Evaluation-Self Discipline-Self Criticism- 4 2
Recognition of one’s own limits and deficiencies - Independency-
Self Awareness- Attitude: Factors influencing Attitude, Challenges
and lessons from Attitude.
Il Goal Setting : Wish List, SMART Goals, Blue print for success, Short 3 6
Term, Long Term, Life Time Goals
First Internal Examination
Il |Listening Skills : Listening to specific Information, identifying main 3 6
issues, seeing beyond surface meanings
IV |Ethics and Etiquette-Business Ethics-Etiquette in social as well as 4 6
Office settings-Email etiquette-Telephone Etiquette
Second Internal Examination
V  |Presentation Skills — Book Reviews and Summary writing 8 10

Final Examination
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Subjects and Credits in Trimester 2

Course Course Name L-T-P | Internal End Exam Credits
No. Marks Trimester | duration
Marks (Hrs.)

21 Organizational Behaviour Il 4-0-0 40 60 3 3
22 Macro Economics 4-0-0 40 60 3 3
23 Marketing Management | 4-0-0 40 60 3 3
24 Operations Management 4-0-0 40 60 3 3
25 Financial Management | 4-0-0 40 60 3 3
26 Business Law 4-0-0 40 60 3 3
27 Soft-Skills Il 0-2-0 20 - - -
28 Project 0-0-3 - - - -

Total | 24-2-3 260 360 - 18
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SECOND TRIMESTER SYLLABUS

Course Course Name L-T-P Credits Year of
No. Introduction
21 Organizational Behaviour Il 4-0-0 3 2015

Course Objectives

The course focuses on managing teams at work and the organization system as a whole.
The objective is to understand how individuals, groups and whole organizations work
together more effectively within the increasing pace of corporate change, dramatic

restructuring and downsizing and advanced global competition.

Syllabus

Group Behaviour and Interpersonal Influence, Organizational Processes, Organizational
Design, Change and Innovation, Emerging Aspects of Organizational Behaviour.

e wN e

o

10.
11.
12.
13.

Expected Outcome

e Apply problem solving and critical thinking abilities to analyse the kinds of choices
available for developing alternative organisational behaviour approaches in the
workplace

e Form an appreciation of the complexities and uncertainties of organisational
behaviour by examining your own role in the light of experience of real-time
problem settings

e Demonstrate a developmental approach to personal and key skills of planning,
review and feedback and verbal communication

References
Aswathappa, K. Organizational Behavior. Himalaya Publishing House, 2007.
Berg, Green. Behavior in Organizations. New Delhi: Pearson, 2013.
Chandran, Jit S. Organizational Behavior. New Delhi: Vikas Publishing House, Third Edition.
David, Johnson J. Organizational Communication Structure. Ablex Publishing, 1993.
Dwivedi, R. S. Human Relations & Organizational Behavior: A Global Perspective. Delhi: Macmillan
India, 2001.
Luthans, Fred. Organisation Behaviour. New Delhi: McGraw Hill Education, 2011.
McShane, Steven Lattimore, Mara Olekalns and Tony Travaglioni. Organizational Behavior: Emerging
Knowledge, Global Insights. McGraw Hill, 2012.
Newstorm, John W and Keith Davis. Organizational Behavior: Human Behavior at Work. New York:
McGraw-Hill, 2014.
Poertner, Shirley and Karen Massetti Miller. The art of giving and receiving feedback. Coastal
Training Technologies, 1996.
Robins, Stephen P. Organization Behaviour. New Delhi: Pearson Education, 2012.
Sanghi, Seema. Essentials of Organisational Behaviour. New Delhi: Pearson, 2010.
Sekaran, Uma. Organizational Behavior. New Delhi: McGraw-hill, 2004.

Werner, David. Managing Company-wide Communication. Chapman & Hall, 1995.
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in Trimester
Exam

Social systems and organizational culture - Understanding a Social
System, Social Culture, Role, Status, Organizational culture,
Influencing culture change, Sustaining the culture, Characteristics
of effective socialization

7

20

Managing the Organization System: Effects of organization
culture on employee performance - creating and sustaining
organization culture - Management of Change: forces responsible
for change - resistance to change overcoming resistance to
change - planned change — approaches to manage organization
change -OD inventions- creating a culture for change - Learning
Organizations

10

20

First Internal Examination

Empowerment and Participation- The nature of empowerment
and Participation- How participation works- Programs for
participation-Important considerations in participation- Assertive
Behaviour: Interpersonal Orientations- Facilitating smooth
relations- Stroking

10

Managing misbehaviour - The emergence in Management of the
study of misbehaviour, Selected misbehaviours; work stress and
its management - Stress and Counselling - What is stress?, Stress
model, Work stressors, Stress outcomes, Stress moderators,
Stress prevention and management,

20

Second Internal Examination

Employee counselling, Types of counselling-Ethical decision
making in organisations: Factors that inhibit or facilitate ethical
decision making in organizations, Steps to ensure ethical decisions

10

Global implications of organizational behavior: International
setting for the management criteria - planning, organizing,
staffing, controlling and leading; Cultural influences on
international negotiations; managing multi-cultural teams;
Organisational structure that connects organizational
departments, functions and geography to achieve organizational
goals; Impacts of globalization on organizational culture

20

Trimester Examination
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Course | Course Name L-T-P Credits Year of
No. Introduction

22 Macro Economics 4-0-0 3 2015

Course Objectives
This subject provides the macro economic environment at national as well as global level for
managing business. The subject also provides an introduction to the determination of aggregate
income and employment with an analysis of fiscal and monetary policy. Policy issues relating to
overall aggregate demand management will be discussed.
Syllabus
Indian Economy and Business environment - Political and legal, economic, technological,
International Business environments, Globalization and Indian business environment, Meauring the
economy, business cycles, inflation, national income, economic and monetary policies. Industrial
policies and structure, industry and inter-industry analysis.
Expected Outcome
On completion of the course the students will acquire knowledge about the linkages and functioning
of macro-economic variables like aggregate income, aggregate demand and sup-ply, savings,
investment and employment. They also will learn about aggregate output and price levels and
general equilibrium, money, credit and dynamics of inflation, national in-come and sectoral
contributions, business environment and the global scenarios.
References
Abel, Andrew B, Ben Bernanke and Dean Croushore. Macro Economics. Pearson, 2013.
Agarwal, Vanita. Macro Economics: Theory and Policy. Pearson Education India, 2010.
Bedi, Suresh. Business Environment. Excel Books, 2005.
Datt, Ruddar and KPM Sundharam. Indian Economy. S Chand, 2013 (70th Edition).
Femando, A C. Business Environment. Pearson, 2011.
Hall, Robert E and David H Papell. Macro Economics: Economic Growth, Fluctuations and Policy,
Viva Books Private Limited, 2010.
7. Hill, Charles WL and Arun Kumar Jain. International Business: Competing in the Global Market-
place. Tata McGraw Hill, 2009.
8. Kennedy, M and Maria John. Macro Economic Theory. PHI, 2011.
9. Leontief, Wassily. Structure of American Economy. Oxford University Press, 1951.
10. Mankiw, N Gregory. Principles of Macroeconomics. Cengage Learning, 2015.
11. Misra, SK and VK Puri. Economic Environment of Business (With Case Studies). Himalaya
Publish-ing House, 2012.
12. Paul, Justin. Business Environment: Text and Cases. Tata McGraw Hill, 2010.
13. Vaish, M. C. Macro Economic Theory. Vikas Publishing House, 2009.
14. Wetherly, Paul and Dorron Otter. The Business Environment: Themes and Issues in a Globalizing
World. OUP Oxford, 2014.

oA wWNE
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in Trimester
Exam

Indian Economy and Business environment: Nature and scope, Structure
of the Business Environment- Internal and external environment Political

Constitution of India Economic environment: Overview, Nature of Indian
economy, Features of Indian economy, Changes in recent times Socio-
cultural environment: Socio-cultural factors affecting business

and legal environment: Overview, philosophies, political system, judiciary

15

Globalization and Indian business environment: Meaning and
implications, phases, Globalization impact on Indian economy across
sectors, Modes of entry strategies India’s foreign trade policies: Recent
developments, Global outsourcing, MNCs and FDlIs in retail,
infrastructure, pharma, insurance, banking & finance, and automobile;
Impact of WTO on India’s foreign trade Technological environment:
Technology and development, Integrating technology with business,
India and global knowledge market

15

First Internal Examination

International Business Environment: Review of global economy, The
global recession, Business environment in developed and developing
countries International trade theories GATT and WTO: Agreements and
implications International cultural aspects: Values and norms, religion
and ethics, language, education, impact of cultural differences in
business

15

Measuring the economy: Basic economic concepts, Open and closed
economies, Primary, secondary and tertiary sectors and their
contribution to the economy, SWOT analysis of the Indian economy,
Measuring GDP and GDP growth rate, Components of GDP Business
Cycle: Features, Phases, Economic time series, Economic indicators,
Correlation, persistence, coherence Inflation: Types, Measurement,
Kinds of price indices Employment and unemployment rates:
Measurement National income: Estimates, Trends, Measurement,
Problems in measuring National income

20

Second Internal Examination
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Industrial policies and structure: Leontief’s inter-industry analysis,
Planning, Problems in industrial development during the plan period,
classification of industries based on ownership, Industrial policies,
Industrial strategy for the future, New industrial policy 1991 Structure of
Indian Industry: Public and private sector enterprises, Objectives of PSUs,
Performance and short-comings, Private sector - growth, problems and
prospects, SSI - Role of Indian economy, Disinvestments in Indian public
sector units since 1991 Industry analysis: Textiles, Electronics,
Automobile, FMCG, Telecom and Pharma sectors

15

Economic Policies: Privatization-problems and prospects Fiscal policy:
Objectives, instruments, Union budget, Reforms-Rajah Chelliah
Committee Recommendations, Taxes, Role of Government Monetary
Policy: Money, Measures of money supply, Monetary system in India,
Monetary policy -Tools for credit control, Structure of the banking
system, RBI and its functions, Banking structure reforms - Narasimham
Committee recommendations

20

Trimester Examination
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Course No Course Name L-T-P Credits Year of

Introduction

23 Marketing Management | 4-0-0 3 2015

Course Objectives

The objective of this course is to equip the students with the concepts and practices of modern
marketing and to provide the understanding of different marketing processes for an effective
decision making. The course also aims to develop the students’ skills in applying the analytic
perspectives, decision tools, and concepts of marketing to decisions involving segmentation,
targeting and positioning; product offering; pricing; distribution channels and marketing
communications

Syllabus

Introduction to Marketing Management, Marketing environment, Strategic Marketing Planning,
Consumer Behaviour, Segmenting ,Targeting, Positioning and Branding, Life cycle Strategies, Product
Decisions, Pricing Decisions.

Expected Outcome

On completion of the course, the students are expected to be familiar with the basic concepts and
components of the marketing management and to be knowledgeable in marketing principles and
thus enable them to make marketing decisions.

WO NGO AEWNE

11.

12.
13.

References

Arunkumar and NMeenakshi. MarketingManagement.Vikas Publishing, 2011.

Etzel,MJ, BJWalker andWilliam J Stanton. Marketing (Fourteenth Edition).McGraw Hill, 2007.
Evans, Joel R and Barry Berman. Marketing in the 21st Century.Cengage Learning, 2010.
Karunakaran, K.MarketingManagement (Text and Cases). Himalaya Publishing House, 2010.
Kotler, Philip, et al. MarketingManagement: A South Asian Perspective. Pearson, 2012.
Lamb, CharlesW, et al. Marketing. Cengage Learning India, 2012.

Masterson, Rosalind and David Pickton. Marketing: An Introduction. Sage Publications, 2014.
Neelamegham, S.Marketing in India: Text and Cases (4/e). Vikas Publishing House, 2012.
Panda, TapanK.MarketingManagement: Text and Cases Indian Context. Excel Books India,
2009.

. Pride, William M and OC Ferrel. Marketing: Planning, Implementation and Control. Cengage

Learning, 2011.

Ramaswamy, VS and S Namakumari. MarketingManagement: Global Perspective, Indian
Context. Maxmillan Publishers, 2009.

Saxena, Rajan. MarketingManagement (Fourth Edition).TataMcGraw Hill, 209.
Shahajan, S. Applied Case Studies inMarketing. Primus Books, 2011.

Page 8 of 17




Course Plan — MARKETING MANAGEMENT - |

Unit

Topics

Hours
allotted

% of marks in
Trimester
Exam

Introduction: Concept - nature and scope of marketing - evolution -
Marketing vs selling concept — Consumer need, want and demand
concepts Marketing environment: Micro and macro environment
of marketing — marketing challenges in the globalized economic
scenario

20

Consumer Behaviour: Consumer and business markets — buying
motives — stages involved in buying decision process - factors
influencing buying decision — types of consumer buying decisions —
organizational buying vs household buying — changing pattern of
consumer behavior

15

FIRST INTERNAL EXAMINATION

Market segmentation, targeting, positioning and branding.
Segmentation — Meaning, factors influencing segmentation,
market aggregation, basis for segmentation, segmentation of
consumer and industrial markets.

25

Targeting — Meaning, basis for identifying target consumers, target
market strategies. Positioning — Meaning, Product differentiation
strategies, tasks involved in positioning Branding — Concepts of
branding, brand types, brand equity, branding strategies

10

SECOND INTERNAL EXAMINATION

Marketing decisions, Product Decisions: Concept of product -
product line and product mix - new product development-
diffusion process - Product Lifecycle — product mix strategies,
merchandise planning and strategies - product vs strategies

10

Pricing Decisions: - Pricing concepts, factors influencing price
decisions - pricing strategies: value based, cost based, market
based, new Packaging / Labeling: Packaging as a marketing tool,
role of labeling in packaging product pricing - Price skimming &
penetration pricing

20

TRIMESTER EXAMINATION

45
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Course | Course Name L-T-P Credits Year of

No.

Introduction

24

Operations Management 4-0-0 3 2015

Course Objectives

This subject aims to impart to the students:

e Ability to analyze the manufacturing operations of a firm

® [earn to understand and apply sales and operations planning, MRP and lean manufacturing

concepts

e Deeper understanding on quality management tools for process improvement

Syllabus

Scope of Operations Management, Evolution of OM, productivity Management, Forecasting -
features of good forecast - classification of forecasting techniques, inventory management, Capacity
Planning, Design capacity and Effective capacity, Location Planning, World Class Manufacturing
Concepts, MRP, MRP I, quality concepts.

Expected Outcome

After the successful completion of the course the students will have the ability to analyze
manufacturing operations of a firm, understand and apply sales and operations planning, understand
supply chain operations and the basic understanding on process improvement techniques.

10.
11.

12.

13.

References

Adam, Everette E and Ronald J Ebert. Production and Operations Management: Concepts,
Models, and Behavior. PHI, 2010.

Aswathappa, K and Sridhara Bhat. Production and Operations Management. Himalaya
Publishing House, 2010.

Bozarth, Cecil. Introduction to Operations and Supply Chain Management (3/e). Pearson,
2011.

Chase, Richard B. Operations Management for Competitive Advantage. Tata McGraw Hill,
2004.

Chunawala, S A. Basics of Production and Operations Management. Himalaya Publishing
House, 2001.

Finch, Byron J. Operations Now: Supply Chain Profitability and Performance. McGraw Hill,
2007.

Gaither, Norman G and Greg Frazier. Operations Management. Cengage Learning, 2002.
Garg, Ajay K. Production and Operations Management. Tata McGraw Hill, 2012.
Hill, Terry. Operations Management. Palgrave Macmillan, 2006.

Kachru, Upendra. Production and Operations Management. Excel Books, 2007.
Mahadevan, B. Operations Management: Theory and Practice. Pearson Education India, 2010.

Russell, Robert S and Bernard W Taylor. Operations Management: Along the Supply Chain
(6/e). Wiley India, 2009.

Stevenson, William J. Operations Management. McGraw Hill, 2011.
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in Trimester
Exam

Introduction to Operations Management: Production-systems concept,
transformation process, difference between products and services, 5P’s
and 9M’s of OM, Operations as service.

Evolution of OM - Craft, Mass and Lean Production. Operations
strategy: Operations strategy in manufacturing,

Operations strategy in services

Process Analysis: Process Flowcharting, Types of process,

process performance metrics

20

Employee productivity: Productivity and the organization, variables
affecting labour productivity, Capacity- capacity utilization Work study-
Method study-work measurement techniques

Quality: Total Quality Management Defined Malcolm

Baldrige National Quality Award, Quality Specifications,

Costs of Quality, Continuous Improvement, SPC Tools,

Benchmarking, Fail-safing

ISO 9000, six sigma-Mumbai Dabbawallas

15

First Internal Examination

Materials management-Stores management, maintenance
management, Inventory management, types of inventory, classification
- ABC analysis, VED analysis, FSN analysis, HML analysis, Inventory costs,
inventory models - EOQ, safety stocks, Re-order point, Problems in
Basic EOQ model.

15

Managerial use of Break-even analysis and make or buy

Decisions Facility planning and plant layout, cellular manufacturing
Supply Chain strategy: Elements of supply chain - Measuring supply
chain performance, bull whip effect, outsourcing, mass customisation

15

Second Internal Examination

Master Production Scheduling (MPS), Materials Requirement Planning
(MRP), Manufacturing Resource Planning (MRP Il), Rough Cut Capacity
Planning (RCCP), ERP. Contributions of Japanese Manufacturing -
Kanban, Kaizen, Poka Yoke, JIT, 5S - TPS - Lean Manufacturing

20

\World Class Manufacturing: Principles of WCM- Computer Integrated
Manufacturing, Flexible Manufacturing

Systems, Group Technology and Cellular Manufacturing,

Quick Response manufacturing, concurrent engineering

15

Trimester Examination
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Course No | Course Name L-T-P Credits Year of

Introduction

25

Financial Management | | 4-0-0 3 2015

Course Objectives

The objectives of this course are to familiarise with fundamentals of financial management in an
organization, Time value of money, risk Management, various sources of financing business
investment, cost of capital and investment decisions

Syllabus

Introduction, meaning and goals, concept of time value, risk & return, various sources of financing
business investments, concepts of cost of capital and criteria for investment decisions

Expected Outcome

The course expects that the students will become proficient in the following areas of financial
Management

W

10.
11.
12.

13.
14.
15.
16.

Basic functions and goals of financial management
Risk & return of projects
Sources of finance

Investment decision making criteria
References

Brealey, Richard A and Stewart C Myers. Principles of Corporate Finance. McGraw Hill India,
2012.

Brigham, Eugene F and Joel F Houston. Fundamentals of Financial Management (13/e).
Cengage Learning, 2012.

Chandra, Prasanna Financial Management, Theory & Practice. Tata McGraw Hill, 2014.
Damodaran, Aswath. Corporate Finance: Theory and Practice (4/e). Wiley India, 2012.
Gitman, Lawrence J and Chad J Zutter. Principles of Managerial Finance (14/e). Pearson
Education, 2007.

Kapil, Sheeba. Financial Management. Pearson Education India, 2010.

Khan, M Y and P K Jain. Financial Management: text, problems and cases. New Delhi: Tata
Mc-Graw Hill, 2013

Kishore, Ravi M. Financial Management: Comprehensive Text Book with Case Studies (7/e).
Taxmann Allied Services, 2009.

Kothari, Rajesh and Bobby Dutta. Contemporary Financial Management. Mcmillan
Publishers, India, 2005.

Pandey, IM. Financial Management. Vikas Publishing House, 2009.

Reddy, G Sudarsana. Financial Management. Himalaya Publishing House, 2011.

Ross, Stephen, Randolf Westerfield and Bradford Jordan. Fundamentals of Corporate
Finance, McGraw Hill, 2010.

Sharan, Vyuptakesh. Fundamentals of Financial Management. Pearson Education, 2012.
Srivastava, Rajiv and Anil Misra. Financial Management. Oxford University Press India, 2011.
Vanhome, James C. Financial Management and Policy (12/e). Pearson Education, 2002.
Vanhorne, James C and John M Wachowicz (Jr). Fundamentals of Financial Management,
(13/e).Pearson Education, 2010.
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in Trimester
exams

Business Finance: Meaning and scope - objectives of financial
management - Financial goal - profit maximization and wealth
maximization - finance functions — role of finance manager -
interface of financial management with other functional areas

15%

Concept of value and return - Time Value of money: Future value of
single cash flow & annuity, present value of a single cash flow,
annuity & perpetuity, Simple interest & compound interest, capital
recovery & loan amortization

Risk & Risk management, Definition, Computation, Types of risk,
Beta , Computation of beta, Application of Beta

20%

First Internal Examination

Sources of Finance - Primary market, Secondary market - long term,
short term, and medium term funds — equity shares - preference
shares - debentures and bonds - retained earnings - institutional
borrowings - public deposits- lease financing - venture capital
investing — commercial paper -Warrants - Angel investing - Private
equity, Warrants and convertibles

15%

Cost of capital: Basic concepts - Cost of debenture capital, cost of
preferential capital, cost of term loans, cost of equity capital
(Dividend discounting and CAPM model), Cost of retained earnings,
methods of computing cost of capital - Weighted average cost of
capital (WACC) and Marginal cost of capital.

15%

Second Internal Examination

Nature and types of investment decisions - capital budgeting process
- selection of projects - estimation of cash flows - investment
evaluation techniques - payback and discounted payback period -
accounting rate of return NPV - IRR - capital rationing - project
selection under rationing

Capital Budgeting decisions under risk

15

35%

Trimester Examination
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Course | Course Name L-T-P Credits Year of
No. Introduction
26 Business Law 4-0-0 3 2015

Course Objectives

This subject provides an analysis of substantive law relevant to business. Topics include contracts,
agency arrangements, credit transactions, and the relationship between the firm and its competitors,
stockholders, customers, and other groups. The current legal scenario enveloping the Labour Laws,
IPR, IT Act, Mergers & Acquisition, Arbitration & Conciliation Act etc. along with exploration of the
judicial process and the current legal environment are examined. Throughout the subject emphasis is
placed on the primary sources of law - cases and statutes

Syllabus

Sources of law, classification of law, mercantile law, legal procedures, features of contract, company
law, negotiable instrument act, consumer protection act, Cyber laws and IPR laws, industrial laws.
Expected Outcome

After the successful completion of the course, the students will have the knowledge of law relevant to

business contracts and also provide an insight to the issues associated with glob-alization, diversity,

internet, intellectual property rights, limited liability business structures, company laws, negotiable

instruments, to name a few areas which is undergoing tremendous changes in commercial laws
References

1. Bare Acts. Government or Private Publications, n.d.

2. Gulshan, S S and G K Kapoor. Business Law Including Company Law (12/e). New Age International,
n.d.

3. Kapoor, N D. Elements of Mercantile Law. Sultan Chand & Sons, 2014.
4. Ramaiya. A Ramaiya. Guide to the Companiees Act (18/e). Lexis Nexis, 2014.

5. Sen, Arun Kumar and lJitendra Kumar Mitra. Commercial Law (including company law) and
Industrial Law. World Press, 1977.

6. Wadhwa, Anirudh. Mulla: Indian Contract Act (13/e). Lexis Nexis, 2011.
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in Trimester
Exam

Introduction: Sources of law - classification of law

N

5

Indian Contract Act 1872: Definition (Sec 2); Essential elements
of a contract - offer, acceptance, considerations;
Competency to enter in contracts (Sec 11 & 12); Consent

- free consent, coercion, undue influence, fraud,
misrepresentation, mistake (Sec 13-23); Legality of object &
consideration; Types of contracts; Performance of contracts;
Void agreement (Sec 24-30);

Quasi contracts, discharges of contracts;

Consequences of breach of contract (Sec 73-75)

Bailment (5.148-S.171 & 5.180 & S5.181)

Pledge (5.173 -S.179)

Indemnity & Guarantee (S.124, 125 128 - 147)

Distinguish Indemnity & Guarantee

Laws Of Agency

20

Sale of Goods Act (1930)A (Sec 2 - 11)
Conditions and warranties; (Sec12 - 17, 59)
Rights of an unpaid seller. (S5.45 - 5.58)

Title to goods - (5.27 - 30)

Rights & Duties of Buyer & Seller; (S.31 - 44)

10

First Internal Examination

The Companies Act 2013 Meaning, Definition & Characteristics
of a company; Company distinguished from

partnership; Kinds of companies; Types of Companies,
Formation-S.3, Promoter, Remuneration, Rights & Liabilities of
a Promoter, Memorandum of Association (S.4,5.10, S.13),
Form, Purpose, Clauses, Alteration. Articles ofAssociation (S.5,
S.10, S.14,) Provisions for Membership,

Share capital etc., Contents, Form, Purpose, Clauses, Alteration,
Procedure & Restrictions for Alteration, Distinction Between
Memorandum & Articles Incorporation (S.7, S.9, S.12),
Advantages & Disadvantages Prospectus - Public Offer S.25 -
S.27,5.30 - S.40; Private Offer S.42.

Kinds of shares S.43 44, Meetings & proceedings; S.173 -5.195
Directors S. 149 - 152, 164, 165. Boards powers and restrictions;
S.179, 180. Accounts & audit S.128 - 148.

Lifting of Corporate Veil. Doctrine of Ultra Vires, Doctrine of
Indoor management, Prevention of oppression
&mismanagement S.241 Winding up of companies - Modes
S.270, 271, 304. C.S.R. Meaning & Scope S.135. Mergers &
Acquisitions - Meaning & Definition

10

30

The Indian Partnership Act 1932
The Limited Liability Partnership Act 2008 Sole Proprietorship

10

Second Internal Examination
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Consumer Protection Act 1986:

Definitions, consumer dispute, deficiency, goods manufacturer,
restrictive trade practices, service, unfair trade practices;
Central Consumer Protection Council, State Consumer
Protection Council; Consumer Redressal Forum.

Negotiable Instruments Act 1881
Meaning and characteristics of negotiable instrument;
Presumption; Promissory Notes, Bills of Exchange &
Cheques; Negotiation (Sec 46 to 60); Crossing of cheque &
dishonour of cheque (Sec 138 to 142)

Law of Intellectual Property Rights - An Overview
The Copy Rights Amendment Act 2012 The Trademarks
Amendment Act 2010 The Designs Act 2000 The Patents
Amendment Act 2005 The Information Technology Act

10

Trimester Examination
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Course Year of
No. Course Name L-T-P Credits Introduction
27 Soft Skills 11 0-2-0 - 2015

Course Objectives
The objective of this course is to enable students to understand what ‘personality’ means,

understand the different kinds of personalities, to develop public speaking skills, time management

and team work to prepare for the corporate life while getting the grip on basics of emotional

intelligence for applying all throughout one’s life

Syllabus

Personality, Self-motivation, time management, team work, emotional intelligence

Expected Outcome

1. Enhancement of the holistic development of students and improvement of their employability
skills.
2. To develop emotional intelligence
3. To develop professionals with idealistic, practical and moral values.
4. To develop time management skills
5. To get over the fear of public speaking
References
1. Pravesh Kumar (2005). All about self- Motivation. New Delhi: Goodwill Publishing House.
2. Hurlock, E.B (2006). Personality Development, 28th Reprint. New Delhi: Tata Mc Graw Hill.
3. The Emotionally Intelligent Manager - David R. Caruso, Peter Salovey
Course Plan
Unit Topics Hours % of marks
allotted [ in Trimester
Exam
I Definition of Personality - Determinants of Personality - 4 2
biological, psychological and socio- cultural factors -
Misconceptions and clarifications - Need for personality
development
Il | Time Management - definition - importance - functions 4 6
Using to-do lists - procrastination - delegating effectively
Il | Concept of team in work situation, promotion of team 4 10
spirit, characteristics of team player - Awareness of one’s
own leadership style, performance and qualities
IV | Emotional Intelligence : what it means - role and benefit - 4 10
awareness of emotions in self and others - and management of
emotions in ourselves and in others (Use of El tests to assess)
V | Public Speaking - Prepared Speech by students for 5 minutes 6 12
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Subjects and Credits in Trimester 3

End Exam
Course Internal | Trimester | duration

No. Course Name L-T-P Marks Marks (Hrs.) Credits
31 Marketing Management II 4-0-0 40 60 3 3
32 Financial Management Il 4-0-0 40 60 3 3
33 Human Resource Management 4-0-0 40 60 3 3
34 Business Research Methods 2-0-0 20 30 1.5 15
35 Management Information Systems 2-0-0 20 30 1.5 1.5
36 Operations Research 4-0-0 40 60 3 3
37 Strategic Management 4-0-0 40 60 3 3
38 Soft-Skills Il 0-2-0 - 60 - 3
39 Project 0-0-3 - - - -

Total | 24-2-3 240 420 - 21
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Course Name L-T-P Credits Year of
Course No Introduction

31 Marketing Management - || 4-0-0 3 2016

Course Objectives

The objective of this course is to equip the students with the concepts of Planning, designing
and implementing marketing strategy to achieve the long-term objectives have been critical
for any firm in a competitive market situation. This course seeks to develop the different
analytical perspectives and management decision tools.

Syllabus
Promotion and Distribution Decisions, Marketing communications, Marketing Research,, Creating
Competitive Advantage, Services Marketing, Rural Marketing,
Emerging Trends in Marketing

Expected Outcome

On completion of the course, the students are expected to understand the importance and

role of marketing in a global environment, to understand the scope and process of marketing, to
know the process of designing effective marketing strategies and to understand how marketing mix
decisions are made and managed over time.

References

. Arunkumar and N Meenakshi. Marketing Management.Vikas Publishing, 2011.

. Etzel,MJ, BJWalker and William J Stanton. Marketing (Fourteenth Edition).McGraw Hill, 2007.

. Evans, Joel R and Barry Berman. Marketing in the 21st Century.Cengage Learning, 2010.

. Karunakaran, K.Marketing Management (Text and Cases). Himalaya Publishing House, 2010.

. Kotler, Philip, et al. Marketing Management: A South Asian Perspective. Pearson, 2012.

. Lamb, CharlesW, et al. Marketing. Cengage Learning India, 2012.

. Masterson, Rosalind and David Pickton. Marketing: An Introduction. Sage Publications, 2014.

. Neelamegham, S.Marketing in India: Text and Cases (4/e). Vikas Publishing House, 2012.

. Panda, TapanK.Marketing Management: Text and Cases Indian Context. Excel Books India, 2009.

10. Pride, William M and OC Ferrel. Marketing: Planning, Implementation and Control. Cengage
Learning, 2011.

11. Ramaswamy, VS and S Namakumari. Marketing Management: Global Perspective, Indian
Context.Maxmillan Publishers, 2009.

12. Saxena, Rajan. Marketing Management (Fourth Edition).TataMcGraw Hill, 209.

13. Shahajan, S. Applied Case Studies in Marketing. Primus Books, 2011.

OCoo~NOOTULE, WNR
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Course Plan — MARKETING MANAGEMENT - II

Unit

Topics

Hours
allotted

% of
marks in
Trimester
Exam

Distribution Decisions- distribution channels - physical distribution
systems- channel intermediaries - channel management -wholesaling
and retailing - retail marketing - multi level marketing (network
marketing)-Direct marketing: Meaning, features, functions, basic
concepts of e-commerce, e-business, e-marketing, m-commerce, m-
marketing, E-networking

25

Promotion Decisions: Promotion mix -integrated marketing
communication - advertising — sales promotion - personal selling -
publicity - public relations- Marketing communication: Concept of
communication mix, communication objectives, steps in developing
effective communication. Stages in designing message Advertising:
Advertising objectives, Advertising budget, advertising copy, AIDA
model, advertising agency decision

10

FIRST INTERNAL EXAMINATION

Sales promotion: Sales promotion mix, kinds of promotion, tools and
techniques of sales promotion, push-pull strategies of promotion
Public Relations: Meaning, objectives, types, functions of PR
Marketing Research: Marketing Information System and Research -
demand estimation and sales forecasting. Creating Competitive
Advantage: Competitor Analysis - competitive strategies - competitive
positions — balancing customer and competition orientations

10

Marketing organization: Concept of marketing organization, factors
influencing size of the marketing organization, various types of
marketing structures / organization Marketing control systems:
Organizing marketing department - marketing control techniques -
annual plan control - profitability control - strategic control-Marketing
audit: Meaning, features of marketing audit, various components of
marketing audit

25

SECOND INTERNAL EXAMINATION

Services Marketing - Meaning- characteristics of services and their
marketing implications - strategies for service firms - managing service
quality - managing productivity - managing product support services -
marketing mix for service marketing. Rural Marketing - Meaning -
current Indian rural market scenario - scope - difficulties - strategies to
cope up- case studies

10

Emerging trends in marketing: social marketing — digital marketing -
green marketing - global marketing — marketing analytics - Current
developments in Marketing, Ethics in Marketing

20

TRIMESTER EXAMINATION

45

Page 4 of 17




Course No | Course Name L-T-P Credits Year of
Introduction

32 Financial Management 2 | 4-0-0 3 2016

Course Objectives

This course enables the students to familiarize with management and analysis of financial

performance, capital structure planning, dividend policy, working capital management and some of

the emerging areas in financial management.

Syllabus

The syllabus of the course includes financial performance, capital structure decisions, dividend policy,

working capital management and some emerging areas in financial management.

Expected Outcome

This course will enable the students to have sound knowledge on performance analysis of firms,
Capital Structure planning, dividend policy and Working capital management

References
1. Brealey, Richard A and Stewart CMyers. Principles of Corporate Finance. McGraw Hill India,
2012.
2. Brigham, Eugene F and Joel F Houston. Fundamentals of Financial Management (13/e).

Cengage Learning, 2012.
3. Chandra, Prasanna Financial Management, Theory & Practice. Tata McGraw Hill, 2014.
Damodaran, Aswath. Corporate Finance: Theory and Practice (4/e). Wiley India, 2012.

5. Gitman, Lawrence J and Chad J Zutter. Principles of Managerial Finance (14/e). Pearson
Education, 2007.

6. Kapil, Sheeba. Financial Management. Pearson Education India, 2010.

7. Khan, M Y and P K Jain. Financial Management: text, problems and cases. New Delhi: Tata Mc-

Graw Hill, 2013
8. Kishore, Ravi M. Financial Management: Comprehensive Text Book with Case Studies (7/e).
Taxmann Allied Services, 2009.

9. Kothari, Rajesh and Bobby Dutta. Contemporary Financial Management. McMillan Publishers,

India, 2005.
10. Pandey, IM. Financial Management. Vikas Publishing House, 2009.
11. Reddy, G Sudarsana. Financial Management. Himalaya Publishing House, 2011.

12. Ross, Stephen, Randolf Westerfield and Bradford Jordan. Fundamentals of Corporate Finance,

McGraw Hill, 2010.
13. Sharan, Vyuptakesh. Fundamentals of Financial Management. Pearson Education, 2012.
14. Srivastava, Rajiv and Anil Misra. Financial Management. Oxford University Press India, 2011.
15. Vanhome, James C. Financial Management and Policy (12/e). Pearson Education, 2002.
16. Vanhorne, James C and John M Wachowicz (Jr). Fundamentals of Financial Management,
(13/e).Pearson Education, 2010.
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Course Plan

Unit | Topics Hours % of
allotted marks in
Trimester
exams
| Financial Performance Analysis: Trend analysis; Ratio analysis- 9 20%
liquidity ratios, leverage ratios, activity ratios, profitability ratios, ,
market capitalization ratios - Inter firm comparison - Common Size
Statement — Comparative Statements and Trend Analysis.
Il Capital structure planning - optimum capital structure - financial 6 10%
leverage, operating leverage and combined leverage -.
First Internal Examination
Il capital structure theories - net income approach - net operating 7 15%
income approach -Modigliani and Miller (MM) approach -traditional
approach - Factors affecting Capital structure
11 Dividend Policy - factors influencing dividend policy stable dividend 8 20 %
policy-forms of dividend - cash dividend - bonus shares - stock split -
buyback of shares — dividend policy and value of firms - models -
Walter’s model - Gordon’s Model - MM Irrelevance Approach - the
bird-in-the hand argument.
Second Internal Examination
IV | Working capital management - concepts of working capital - issues in 9 20%
working capital management — operating cycle and determinants of
working capital - estimation of working capital, Management of cash
- management of the receivables, Inventory management - financing
of working capital - trade credit - accrued expenses and deferred
income - bank finance for working capital
\" Emerging areas in Financial Management: Corporate restructuring, 6 15%
mergers and acquisition - Behavioural finance, and Financial
engineering
Trimester Examination 45
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Course Objectives
This subject provides the key aspects of managing human resources in domestic and

Course | Course Name L-T-P | Credits Year of
No. Introduction
33 Human Resource Management 4-0-0 3 2016

multi-national organizations, including a consideration of labour relations and diversity
manage-ment issues. Topics include job analysis, planning, recruiting, selection,
orientation, train-ing and development, performance appraisal, compensation and
benefits, dispute resolution, and legal frameworks for both the non-union and union
environments.

Syllabus

Evolution of HR, Definition- Meaning- objectives-differences between personnel
management and HRM, Human Resource Acquisition, Analysis and Designing of Jobs, HR
planning, Hu-man Resource Development, Compensation, Employee Relations

Expected Outcome

The students are expected to have critical skills required to manage human resources in
a multitude of workplace environments. Students are expected to get basic knowledge
about management of Human Resources and Industrial Relations.

References

1. Decenzo, David A and Stephen P Robbins. Human Resource Management (11/e). Wiley, 2013.
2. Dwivedi, R S. A Text Book of Human Resource Management. Vikas Publishing House, 2009.
3. Fisher, Cynthia D and Lyle F Schoenfeldt. Human Resource Management (6/e). Cengage Learning,
2006.
4. Gomex-Mejia, Luis R, David B Balkin and Robert L Cardy. Managing Human Resources.
Person/Prentice Hall, 2009.
5. Kandula, Srinivas R. Human Resource Management in Practice with 300 Models, Tech-niques and
Tools. PHI Learning, 2009.
6. Kleiman, Lawrence S. Human Resource Management: A Managerial Tool for Competitive Advantage.
Cengage Learning, 2009.
7. Ivancevich, John M. Human Resource Management. McGraw Hill, 2007.
8. Mamoria, C B and S V Gankar. Personnel Management. Himalaya Publishing House, 2009.
9. Pattanayak, Biswajeet. Human Resource Management. PHI Learning, 2005.
10. Rao, P Subha. Essentials of Human Resource Management and Industrial Relations: (Text, Cases and
Games). Himalayan Books, 2011.
11. Rao, VS P. Human Resource Management. Excel Books, 2010.
12. Sanghi, Seema. Human Resource Management. Vikas Publishing, 2014.

13. Snell, Scott, George Bohlander and Veena Vohra. Human Resource Management: A South Asian
Perspective. Cengage Learning India, 2010.
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COURSE PLAN

Unit

Topics

Hours
allotted

% of marks
in Trimester
Exam

Introduction: Evolution of HRM - Meaning and significance -
differences between personnel management and HRM - Major
functions of HRM - Line functions and staff functions - human
capital management — Characteristics and qualities of HR
Manager - Recent trends in HRM

10

Job Design, Work and Motivation - Job design and quality of
work life, A conceptual model of job design, Job performance
outcomes, Job analysis, Job designs: the result of job analysis.
The way people perceive their jobs, Designing Job range: Job
rotation and job Enlargement, Designing Job depth: Job
enrichment and job design.

10

First Internal Examination

Pre-recruitment functions: Organizational structure - Analysis

and Designing of Jobs - HR planning - Factors affecting HR

Planning - HRP process - Requisites of a good HRP - Barriers to
HRP Recruitment, selection and appointment: Meaning and

significance of recruitment - Process of recruitment -Sources of

recruitment - Cost-benefit analysis of recruitment - Process of

selection - Difference between recruitment and selection -
Selection techniques: tests, interviews and salary negotiation -

Meaning and significance of appointment - Process of

appointment - Induction and Placement.

12

20

Training and development: Meaning and significance of training
and development - Process of training development - Training

Need Analysis - Training Design — Training Implementation -

Training evaluation - Methods of training: on-the-job and off-
the-job methods

10

Second Internal Examination

Performance Management: Meaning and significance of
Performance Management - Types of performance appraisal

system - Performance goal setting — Performance coaching and

monitoring - Performance evaluation and performance

feedback - Aligning performance outcome to career and
succession planning Compensation and benefits: Meaning and
significance - Components of Compensation - Factors affecting
wages and salaries

10

Employee relations: Meaning and significance of employee
relations - Employee relations in unionised and non-unionised
organizations, participative management - Handling grievances,
managing discipline, conducting domestic enquiry -

15

Trimester Examination

45
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Course | Course Name L-T-P | Credits Year of
No. Introduction

34 Business Research Methods 2-0-0 1.5 2016

Course Objectives

The course objective is to familiarize the research methods used in decision making by
managers. The subject aims to meet the challenge of the fast pace decision making environ-
ment, to provide the knowledge and skills a manager needs to solve business problems.

Syllabus
Introduction to Business Research, Definition - need for business research, types of research,

formulating research hypothesis and research design, Sampling design, Research Variable-
Identification and defining research problems, secondary and primary methods of data col-
lection, Questionnaire construction, data analysis and drawing inferences

Expected Outcome

After the completion of the course, the students will be able to study business problems
and find ways to solve them by collecting relevant data and analyzing it in the appropriate
manner to reach valid and insightful results and conclusions. The students will become
familiar with sampling methods, defining research hypotheses and testing them statistically.

References

1. Chawla, Deepak and Neena Sondhi. Research Methodology: Concepts and Cases. Vikas
Publishing House, 2011.

2. Cooper, Donald R, Pamela S Schindler and J K Sharma. Business Research Methods (11/e).
New Delhi: McGraw Hill Educaiton India, 2013.

3. Krishnaswamy, O R and M Ranganathan. Methodology of Research in Social Sciences.
Himalaya Publishing House, 2011.

4. Levin, Richard |, et al. Statistics for Management (7/e). Pearson Education, 2012.

5. Malhotra, Naresh K. Marketing Research: An Applied Orientation (6/e). Pearson Educa-
tion, 2010.
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in Trimester
Exam

Introduction to Business Research: Definition - need for business
research - types of research - exploratory and conclusive - basic and
applied research - qualitative research - general research process -
identifying and defining research problem - literature survey -
identification of key research variables - theoretical framework -
formulating research hypothesis

20

Formulation of research design - sampling design — data

collection and data editing - data analysis and interpretation -
preparation of research report - research proposal framework -
business research applications in marketing - human resource
management - financial and accounting decisions - production and
operations management - cross-functional areas - case studies

20

First Internal Examination

Measurement and scaling - concepts and operational definitions -
nominal, ordinal, interval and ratio scales - comparative scales -
paired comparison scales - rank order scaling - constant sum scaling
- Q sort technique - non-comparative scales - Likert, Semantic
Differential - Staple - criteria for good measurement - reliability -
validity - sensitivity

20

Data Collection: Sampling design - secondary and primary methods
of data collection - probability and non-probability sampling
methods - merits and demerits -Review of various sampling
methods - determination of sample size - data collection and data
editing - coding - categorization - handling unsatisfactory responses
and missing values - questionnaire construction - type of questions -
guidelines for questionnaire designing - questionnaire testing - other
methods of data collection - observation - projective methods -
goodness of fit of data -reliability and consistency - Cronbach’s
Alpha

20

Second Internal Examination

Data Analysis and Reporting: Data analysis — descriptive analysis of
uni-variate and bi-variate data — parametric tests for hypotheses
testing - z test - t test - ANOVA - introduction to MANOVA and
ANCOVA; SEM - non-parametric tests for hypotheses testing - Chi-
square - run test for randomness - one and two-sample sign tests -
Mann-Whitney U test - Wilcoxon signed-rank test - Kruskal-Wallis
test - Correlation and regression analysis - Multivariate analysis -
dependency techniques: multiple regression - discriminant analysis -
conjoint analysis inter-dependency techniques: Factor Analysis -
Cluster Analysis

20

Trimester Examination

22
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Course | Course Name L-T-P |Credits Year of
No. Introduction
35 Management Information Systems | 2-0-0 1.5 2016

Course Objectives

The objective of this course is to acquaint the students with the role, functions and
development of information systems at different levels of the organisation and to develop a
broader understanding of the management and information technology systems.

Syllabus

Information systems, enterprise systems, types of information systems, E-business, decision
making concepts, GDSS, Database concepts, DBMS, data warehousing, data mining, Cyber
security, system development cycles.

Expected Outcome

On completion of this course, the students will have an understanding of systems thinking,
and ability to analyse business situations from a systems perspective. They also get exposure
to the various system concepts and terminologies.

References

1. Behl, Ramesh. Information Technology for Management. Tata McGraw Hill Education,
20009.

2. Laudon, Kenneth C and Jane P Laudon. Management Information Systems: Managing the
Digital Firm. Pearson Education, 2013.

3. O’Brien, James and George Marakas. Management Information Systems (10/e). McGraw
Hill, 2010.

4. Rainer, R Kelly, Brad Prince and Hugh J Watson. Introduction to Information Systems
(3/e). Wiley, 2014.
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Course Plan

% of marks in

Hours Trimester
Unit | Topics allotted | Exam
I e-business- e-commerce- e-government e-Commerce models | 5 20
and strategies-Cases of successful e-Commerce companies
Ethical and social issues with e-Commerce Impact of IT on
business
Database concept, Advantages of DBMS, database types, 4 20
Database models, data warehousing, data mining, data trends,
Il Data Flow Diagram
First Internal Examination
1] Information Security and Control System Vulnerability- 4 20
Wireless security challenges-Malwares-Cyber terrorism and
Cyber crimes-Spoofing, phishing, sniffing, DOS attacks
v Ensuring wireless security, Encryption and public key 4 20
infrastructure, Firewalls, Intrusion Detection systems and anti-
virus software-Ensuring cloud security and mobile digital
platform
Second Internal Examination
Y Enterprise Information systems-SCM, CRM, ERP. ERP-Benefits, 4 20
Challenges, Trends, Big 5, ERP Implementation life cycle
Trimester Examination 21
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Course | Course Name L-T-P | Credits Year of
No. Introduction

36 Operations Research 4-0-0 3 2016

Course Objectives

The objective of this course is to acquaint the students with the scope and applications
of operations research in business and industry problems. This course exposes the students
to the use of various scientific tools and models in OR for business analysis and better
managerial decision making. Use of software in solving problems is expected.

Syllabus

Introduction, development of OR, Linear programming problems, Allocation models such as
transportation, assignment, and travelling salesman problems, Decision theory, Game
theory, queuing theory, project management and introduction to simulation.

Expected Outcome

The successful completion of this course will enable the students to generate
mathematical models of business scenarios and to analyze the business situations. The
students will become able to use different mathematical models and the solution
procedures.

References

1. Hillier, F S, et al. Introduction to Operations Research (9/e). Tata McGraw Hill, 2011.

2. Ravindran, A and Don T Phillips. Operations Research: Principles and Practice. John Wiley
& Sons, 1987.

3. Sharma, J K. Operations Research: Theory and Applications (5/e). New Delhi: Laxmi Pub-
lications, 2013.
4. Taha, Hamdy A. Operations Research: An Introduction (9/e). Prentice Hall, 2010.

5. Vohra, N D. Quantitative Techniques for Management. Tata McGraw Hill Education,
2015.
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in Trimester
Exam

Introduction to Operations Research: Origin and growth of OR,
importance of OR in managerial decision making, scope &
applications of OR, models and modelling in OR. Linear
programming problems: Formulation of the problem, solution
by graphical method & simplex algorithm, degeneracy in LPP.
Case discussion

7

15

Allocation Problem models: Transportation problems:
formulation, methods of finding initial solution (North West
Corner Rule, Least Cost Method and Vogel’s Approximation
Method), test for optimality (MODI Method), unbalanced
transportation problems, maximization transportation
problem. Assignment problems: formulation, methods of
solution, Hungarian method, multiple

optimal solutions, unbalanced problems, maximization
problems. Case analysis

20

First Internal Examination

Duality in LPP, revised simplex method, Sensitivity of optimal
LP solutions, Integer programming problems, Gomory’s cutting
plane algorithm, introduction to branch and bound technique.
Sequencing Problem: Johnson’s Algorithm for n Jobs and Two
machines, Two jobs and m - Machines Problems and n Jobs and
m Machine problems.

10

Decision theory: Concepts of decision making, decision making
environments, Decision making under uncertainty - Decision
making under risk, decision tree analysis. Case discussion.
Dynamic Programming - Concepts, forward and backward
recursion, solution to LPP by dynamic programming method.

20

Second Internal Examination

Concepts of network analysis, project network models, Critical
Path Method, PERT, project time-cost trade off, resource
scheduling. Case discussion

10

Game Theory: Two person zero-sum game, saddle point games,
principle of dominance, graphical solution. Replacement analysis:
items that deteriorate over time, items that fail suddenly,
optimum replacement policies for both cases. Stochastic models:
Markov process, queuing model structure, Kendall Lee notation -
M/M/1 queues - standard problems.

10

25

Trimester Examination
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Course | Course Name L-T-P | Credits Year of
No. Introduction

37 Strategic Management 4-0-0 3 2016

Course Objectives

Ability to recognize role and functions of Corporate board in strategic management

Deeper understanding of the integrative nature of strategic management

Learn to apply strategic planning models like Porter Model

Understand the importance of environmental scanning in formulating strategy

Identification and evaluation of the role of leadership, organizational structure and
change-management in strategy-implementation

Develop an integrated outlook on the role of accounting and finance, operations man-
agement and human resource management in developing strategy

Syllabus

Basic concepts of strategic management, Concept of Strategy and the Strategy formation
Pro-cess, Objectives and Goals - Corporate Governance and Social responsibility, Types of
strate-gies, strategy formulation, Strategy Choic, Strategy review.

Expected Outcome

On completion of the course acquire the ability to generate and evaluate strategies in
relation to a particular problem using real-world scenarios.

References

1. Hill, Charles W L and Gareth R Jones. Strategic Management: An Integrated Approach.
Cengage Learning, 2012.

2. Kazmi, Azhar. Strategic Management and Business Policy (3/e). Tata McGraw Hill, 2008.
3. Parnell, John A. Strategic Management: Theory and Practice. SAGE Publications, 2013.

4. Wheelen, Thomas L and J David Hunger. Strategic Management and Business Policy: To-
wards Global Sustainability. Prentice Hall, 2012.
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Course Plan

Unit

Topics

Hours
allotted

% of marks
in
Trimester
Exam

Basic concepts of strategic management - framework for strategic
management, the Concept of Strategy and the Strategy formation Process -
Stakeholders in business - vision, Mission and Purpose strategic management
process - strategic management at the business level, functional level and
corporate level - Constitution of Board — Role and functions of corporate
board and top management in strategic management.

20

Objectives and Goals - Corporate Governance and Social responsibility
Environmental Scanning- Analysing industry and competition - internal
appraisal - External Environment - Porter’s Five Forces Model-Strategic
Groups Competitive Changes during Industry Evolution- Globalisation and
Industry Structure - National Context and Competitive advantage Resources-
Capabilities

and competencies - core competencies-Low cost and differentiation Generic
Building Blocks of Competitive Advantage- Distinctive Competencies
Resources and Capabilities durability of competitive Advantage- Avoiding
failures and sustaining competitive advantage concepts, techniques and
cases.

20

First Internal Examination

Strategy formulation- Types of strategies - Integration, intensive,
diversification, and defensive strategies - strategic analysis -The generic
strategic alternatives - Stability, Expansion, Retrenchment and Combination
strategies - Business level strategy- Strategy in the Global Environment—
comparative cost analysis, portfolio analysis, operating and financial analysis.
- Building and Re-structuring the corporation- Strategic analysis and choice -
Environmental Threat and Opportunity Profile (ETOP) - Organizational
Capability Profile - Strategic Advantage Profile - Corporate Portfolio Analysis -
SWOT Analysis - GAP Analysis - Mc Kinsey’s 7s Framework - GE 9 Cell Model -
Distinctive competitiveness - Selection of matrix - Balance Score Card

10

20

Strategy Choice-criteria and process-Routes for executing strategy. The
implementation process, Designing organisational structure - Designing
Strategic Control Systems, Resource allocation

10

Second Internal Examination

Matching structure and control to strategy - Implementing Strategic change-
Politics-Power and Conflict-Strategy implementation - Role of organizational
structure, Culture and Leadership, Strategy and Social Responsibility.

10

Strategy review, evaluation and control- Auditing - Techniques of strategic
evaluation & control-case study Matching structure and control to strategy-
Using computers to evaluate strategies; Managing Technology and
Innovation-Strategic issues for Non Profit organisations. New Business
Models and strategies for Internet Economy

10

20

Trimester Examination

45
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Course Year of
No. Course Name L-T-P Credits Introduction
38 Soft Skills 111 0-2-0 3 2016

Course Objectives

The objective of this course is to enable students understand the importance communication in

the corporate life via group discussions and live interviews. Be enabled to write technically adept

resumes and cover letters. The course also aims to enable students to combat stress and manage and

resolve possible conflicts.

Syllabus

Stress, Conflict management, Resume writing, Group Discussions, Interview skills

Expected Outcome

e Enhancement of the holistic development of students and improvement of their employability

skills.

e To develop strategies to manage stress

e To develop methods or perspectives to resolve conflicts

e To have hands-on group discussion and interview exposure in a simulated corporate

environment

e To develop adept resume writing skills

References

1. Bovee, Courtland, John Thill and Mukesh Chaturvedi. Business Communication Today. Pearson
Education, 2009.

2. Monippally, Matthukutty M. Business Communication Strategies. Tata McGraw-Hill Pub-lishing
Company Ltd. 2001

Course Plan
Unit | Topics Hours % of marks in
allotted | Trimester
Exam
| Introduction to Stress Management - Eustress and Distress - 4 2
Causes of Stress - Impact of Stress -Managing Stress
1l Conflict - Goal Conflict - Cognitive Conflict - Intrapersonal and 4 6
Interpersonal Conflict - Conflict resolution
1l Resume vs CV vs Biodata writing - Cover letter writing 2 6
I\ Group Discussion - Do’s and Don’ts - Interview Skills - Giving and 6
taking Interviews
\Y Hands-on experience of Giving and Taking Interviews 8 10

Page 17 of 17



! n ll# $Il%&

)«

" $% +



" # I $$ 1$ %! 8 8
I # ()™ I $3 I$ %: & &
1& * o+ 1 $3 I$ %! 8 &
" * 4+ 1 $$ 1$ %! & &
! * 4 1$3 I$ %: & &
19 * 4+ 1 $3 1$ %! 8 &
L /* $%,

0( R &% "1




Course
Year of
No. Course Name L-T-P Credits | Introduction
41 International Business 4-0-0 3 2016

Course Objectives

This course is a unique blend of theories and practices in business that prepares the students forn
domestic markets as well as on a global platform. It would help students to become familiar with the
core aspects of international business and apply emerging concepts to genuine business situations.
Students will understand the impact of regulations on international business, how strategies are
developed based on international legislation. Although multinationals have greater opportunity in
terms of diversification and financing sources, there are greater risks involved such as exchange rate
fluctuations and political instability.

Syllabus

Nature & scope of International Business, Multinational Corporations, Legal Framework of
International Business, International Trade, EXIM and International Finance.

Expected Outcome

On completion of the course, the students are expected to be familiar with the concepts and
framework of International Business in Multi National Corporations ( MNCs), international
trade practices, EXIM, and thus enable them to understand global business situations.

References

1. Ajeet N. Mathur: Strategies for Future: Understanding International Business,
Indian Institute of Management (IIM), Ahmadabad;

2. Francis Cherunilam: International Business: Text and Cases, PHI Learning Private
Limited-New Delhi;

3. Rakesh Mohan Joshi: International Business, Oxford Oxford University Press
India;

4. J. Stewart Black and Anant K. Sundaram: International Business Environment,
Pearson Education;

5. Ray A. August, “International Business Law Text, Cases and Readings” (4th
Edition) Prentice Hall;

6. Helen Deresky , International Management: Managing across Borders and
Cultures, International Edition, Pearson Education;

7. Aseem Kumar “Export and Import Management”, Excel Books, 2007




10.

11.

12.

13.

14.

15.

F.Adhikary, Manab, Global Business Management, Macmillan, New Delhi

K. Aswathappa, International Business, McGraw Hill Education India Private
Limited

Handbook on Foreign Trade Policy and Guide to Export & Import, The Institute of
Chartered Accountants of India, New Delhi

Handbook of Procedures, Department of Commerce, Ministry of Commerce &
Industry, Government of India, New Delhi

Carole Murray, Schmothoff The Law and Practice of International Trade, Sweet &
Maxwell Publishers

Fred Luthans and Jonathan Doh International Management: Culture, Strategy, and
Behavior, McGraw Hill Education India Private Limited, New Delhi.

Hill, C and Arun K, International Business: Competing in the Global Marketplace.
(10th ed) McGraw Hill Education India Private Limited

Jeevanandam C “Foreign Exchange: Practices Concepts and Control” Sultan
Chand & Sons Publications, 2012.




COURSE PLAN

Units

Topics

Hours
Allotted

% of Marks in
Trimester
Exam

International Business: Nature, importance and scope; Modes of
entry into International Business; Frame work for analyzing
international business environment; Economic, Technological,
Socio-cultural, Political and Legal environment; International
Economic  Environment-- International financial system;
Institutional support to International Business-- UNO, IMF, World
Bank; UNCTAD; WTO

15

Multinational Corporations: Conceptual Frame work of MNCs;
MNCs and Host & Home Country relations; Hofstede Framework
(ethnocentric, polycentric, geocentric); International Technology
Transfers — importance and types, Foreign Technology
Acquisition. Strategies of IB (licensing, franchising) merger,
acquisition, IJVs), Designing performance tools according to
international business standards, determinants of performance,
methods of measuring performances in MNCs, Analyzing the
causes of poor performance from a Global Perspective, Selecting
performance measurement approach according to the MNC

15

First Internal Examination

Legal Framework of International Business: Nature and
complexities; Code and common laws and their implications to
business; International business contract — legal provisions;
Payments terms; International sales agreements; Rights and duties
of agents and distributors. Indian Laws and Regulations
Governing International Transactions: FEMA; Taxation of foreign
income; Foreign investments; Setting up offices and branches
abroad; Restrictions on trade in endangered species and other
commodities. Free Trade Zones, Special Economic Zones.

20

International Trade: Need and importance of International Trade
— Recent Trends in World Trade — Leading players — India’s
Foreign Trade Policy. Export Procedure: Starting an export firm —
Selection of an export product — Market selection —Buyer
selection — Export Promotion Council/ Organizations — EXIM
code number — Elements of export contract- Terms of payment
and Letter of Credit. Export Documentation: Types of documents
— Transport, Negotiation and Insurance documents. DGFT and
incentives for export.

20

Second Internal Examination

5

‘ Export Finance: Sources of Finance - Role of commercial banks,

O

30




EXIM Bank, ECGC and others — Export promotion Schemes —
Insurance for Export — Types — export credit insurance — Risk
Management — Types of risks — mitigation methods. Import
Procedure and Documentation: Global sourcing — Types of
global procurement — Tender — Negotiation — Contract and others
— Customs regulations and import clearance formalities — Types
of import licenses-Export Promotion Capital Goods Scheme
(EPCG) license- Duty exemption scheme — Duty Entitlement
Pass Book Scheme (DEPBS)- Import formalities for 100% EOUs
and SEZs - Import Risk Management.

Final Examination




Course
Year of
No. Course Name L-T-P Credits | Introduction
+ $" 33 &W%"'$ 4-0-0 3 2016

This course offers a perspective to the business needs and trends in analytics space. The objective of
the course is to assist the student in gaining a basic understanding of Business Analytics and its
application in various functional areas.

Course Objectives

Introduction to business analytics, financial analytics, supply chain analytics, HR analytics,
marketing analytics, web analytics, predictive analytics and applications of analytics in othen
business areas

Syllabus

Expected Outcome

1. Acquire knowledge of Business Analytics terminologies and concepts

2. Understand and gain familiarity on the application of business analytics

3. Acquire knowledge on the tools and technique to answer business questions

4.  Understand how to draw meaningful conclusions to business problems using analytics

References

1. Evans, J.R. (2013), Business Analytics: Methods, Models, and Decisions, 3" ed. Pearson
India

2. Malhotra, N.K. and Dash, S. (2011), Marketing Research, 6™ ed. Pearson India

3. Baesens, B., Vlasselaer, V.V. and Verbeke, W. (2015), Fraud Analytics Using Descriptive,

10.

11.

Predictive and Social Network Techniques, 1** ed. Wiley India

Prasad, R.N. and Acharya, S. (2011), Fundaments of Business Analytics, 1% ed. Wiley India
Davenport, T.H. and Harris, J.G. (2007) Competing on Analytics: The New Science off
Winning, 1* ed. Harvard Business Review Press

Damodharan, A. (2007), Strategic Risk Taking, 1* ed., FT Press

Davenport, T.H., Harris, J.G., and Morison, R. (2010), Analytics at Work: Smarter Decisions,
Better Results, 1% ed.

Raman, A & Fisher, M. (2010), How Analytics Are Transforming the Supply Chain and
Improving Performance, 1* ed. HBS Press
Fitz-enz, J. (2010), The New HR Analytics: Predicting the Economic Value of Your
Company's Human Capital Investments, 1* ed., American Management Association
Peterson, E. (2004), Web Analytics Demystified: A Marketer's Guide to Understanding How
Your Web Site Affects Your Business, 1" ed. Celilo Group Media & Café Press
Lilien, G.L. and Rangaswamy, L. (2004), Marketing Engineering: ComputerAssisted,
Marketing Analysis and Planning, 2™ ed. Revised, Trafford Publishing.




Course Plan

S1

Topics

Hours
allotted

% of marks
in Trimester
exams

Introduction

Introduction to Business Analytics, evolution and scope, business
analytics process, decision models.

Introduction to spreadsheets, spreadsheet functions, spreadsheet
modeling overview.

Datasets, data cleaning, missing data handling, outliers.

Data Visualization — charts and graphs, data queries — sorting and
filtering, summarizing data — frequency, relative frequency,
histograms, percentages and quartiles, cross tabulation, pivots.

15%

Financial Analytics and Operations Analytics

Understanding Risk, credit risk analysis, fraud detection and
prevention analytics, analytics in banking and financial services -
analytics in retail banking and wealth management

Demand Planning — Forecasting Model building, Supply planning
- Procurement and Strategic Sourcing, Inventory Modeling -
Aggregate planning and resource allocation decisions, Make/Buy
decision

20%

First Internal Examination

Human Resource Analytics

Recruitment Analytics, On Boarding Analytics, Staffing
Analytics, Performance & Skill Gap Analytics, Compensation &
Benefit Analytics, Training & Learning Analytics, Promotion and
Succession Planning Analytics, Compliance Analytics, Attrition
& Retention Analytics

15%

Marketing Analytics

Basics of marketing analytics, marketing decisions models,
characteristics, types and benefits of marketing decisions models,
Segmentation using factors analysis and cluster analysis,
regression and choice based segmentation, positioning -
perceptual maps: developing perceptual map, multi dimensional
scaling

20%

Second Internal Examination




Web Analytics

Click stream analytics, engagement quantification frameworks,
anonymous vs. registered users analysis,

Social Media Analytics - User generated content - Sentiment
Analysis-Analytics in digital decoding consumer intent, decoding
customer sentiments from comments, Text mining from opinion
platforms

10%

Predictive Analytics and Application of Analytics in Business
Logic driven predictive models — single-period purchase
decisions, multiple time period models, overbooking decisions,
Data Driven predictive models - retail pricing markdowns,
modeling relationships and trends

Models involving uncertainty - what-if analysis, scenario
manager, goal-seek

Applications in other business areas - Analytics in telecom and
location based intelligence marketing, analytics in consumer
packaged goods (CPG), analytics in utilities, analytics in
healthcare, analytics in online retail

10

20%

Final Examination




ELECTIVES



Course No. Course Name L-T-P Credits Year of
Introduction

FIN-T4-1 Financial Markets and Services 4-0-0 3 2016

Course Objectives

The core objective of this course is to provide an understanding of the structure, operations and
trends in the Capital market and Money market. This will also help the student to understand the
various financial products and their innovations in the financial markets.

Syllabus

Nature and scope of financial markets and their operations-financial instruments- financial
institutions- Financial services- fund based services-innovations in financial services sector.

Expected Outcome

On completion of the course, the students are expected to be familiar with the various concepts of
financial system and their operations. They will understand the latest trends in the financial
service sector.

References
1. Pandian P, Financial Services & Markets, Vikas publishing

2. Bansal, L.K., Merchant Banking and Financial Services, Unistar Books Pvt. Ltd.,
Chandigarh.

Khan, MY, Financial Services, Tata McGraw Hill, New Delhi.
4. E.F. Fama, Foundations of Finance, Basic Books Inc., New York.

Gordon.E & Natarajan K, Financial Markets and Services, Himalayala Publishing
House.

6. Bhole, L.M., Financial Institutions and Markets, Tata McGraw Hill, New Delhi.

7. Chandra, P., Financial Management, Tata McGraw Hill, New Delhi. : 33

8. Kothari, C.R., Investment Banking and Customer Service, Arihand Publishers, Jaipur.
9. Frederic S. Mishkin, Financial Markets and Institutions, Pearson Publishing.

10. E.J. Elton, M.J. Gruber, S.J. Brown, W.N. Goetzmann, Modern Portfolio Theory and
Investment Analysis, John Wiley & Sons, New York

11. Keith Pilbeam, Finance and Financial Markets, Palgrave
12. Steven Valdez, an Introduction To Global Financial Markets, Macmillan Press Ltd.
13.Bhatia, B.S., and Batra, G.S., Financial Services, Deep & Deep Publishers, New Delhi.




Units

Topics

Hours
Allotted

% of Marks in
Trimester
Exam

Financial system and markets: Objectives of financial system-
concepts of financial system-financial concepts-development of
financial systems in India-weakness of Indian financial system.

15

Financial Markets - Money market-Organized and Unorganized-
Sub markets-Capital market- Primary market-IPO-FPO- NFO-
Book Building-Right Issue-Private placement- Bonus issue-Buy-
back-Secondary Market-Stock exchanges- Role and functions of
Stock Exchanges- BSE-NSE. Regulatory authorities and their
functions — RBI, SEBI

15

First Internal Examination

Financial instruments- Money market instruments- Call money
markets- Treasury bills-Repurchase agreements- Bankers
acceptance-Commercial paper- Certificate of deposits-
Commercial bill market-Capital market instruments- Shares-
debentures- Bonds-Financial institutions.

20

Financial Services-Nature and scope of financial services:
introduction-Objective-meaning  of  financial  services-
classification of financial service industry-Financial innovation-
causes of financial innovation- Innovative Financial
Instruments- Challenges Facing the Financial Services Sector.

20

Financial Service Industry- Emergence and developments- Fund
based services- Merchant banking- Non-fund based services-
Leasing and hire purchasing- Bill discounting and Factoring-
Forfeiting- Securitization- Mutual Funds-Venture capital funds-
Depository participants.

30

Final Examination




Course No. Course Name L-T-P Credits Year of
Introduction

FIN-T4-2 Project Finance 4-0-0 3 2016

Course Objectives

The purpose of the course is to understand what project finance is, why and how it is used.
Students will learn what the necessary elements of project finance to include contractual
agreements, technology, sponsors, risk identification and mitigation, sources of capital, financial

structuring, the use of financial modeling and accounting considerations.

Syllabus

Need and importance of Project Finance-Market Appraisal- Technical appraisal-Financial
Appraisal of a project- Choice of Securities-External source of securities-Industrial Sickness and
Rehabilitation.

Expected Outcome

On completion of the course, the students are expected to be familiar to look at a project financing
as a viable financing option. Students would get a good knowledge about Financial, marketing and
Technical feasibility of a project.

References

1. Prasanna Chandra, Projects, planning, Analysis, Selection, Implementation and Review,

Fourth Edition MC Graw Hill Publishing co.

2. Machiraju, H.R, Introduction to Project Finance, Vikas Publishing House.

3. Prasanna Chandra ,Financial Management Theory & Practical, ,Tata MC Graw Hill.

4. H R Machiraju, Project Finance , , Vikas publishing House, New Delhi.

5. HPS Pahwa, Project Reports and Appraisals, Bharat Law House.

6. Khan Beenhakker, H.L. Risk Management in Project Finance and Implementation. Westport, CT:
Quorum Books.

7. Esty, Benjamin, C. Modern Project Finance: A Casebook. New York NY: John Wiley & Sons.

8. Machiraju, HR, Indian Financial system, Vikas.

9. Kothari and Rajesh, Financial services in India: Concept and Application, Sage, New Delhi.

10. Rao, Ramesh K.S, Fundamentals of Financial Management, Macmillan Publishing Company,
New York.Francis, John Clark, Investment Analysis and Management, Mc Graw Hill Inc.

11. Machiraju, H R, International Financial Markets and India, Wheeler Publishers.




Units

Topics

Hours
Allotted

% of Marks in
Trimester
Exam

Over view of project finance- Characteristics of a project,
contents of a Detailed Project Report (DPR); introduction to
project finance- - scheme for project finance.- Entity risk-
transaction risk-Mitigating and Managing project Risk-Risk
Period-Financial Risk-Political Risk-Legal Risk-
Environmental Risk-Refinancing risk.

15

Feasibility Analysis- Demand forecasting- Market analysis-
Technical analysis- Competitive status of a project- Economic
Appraisal- Social Cost Benefit Analysis, Environmental Impact
Analysis.

15

First Internal Examination

Financial Feasibility - Cost of the project-Source of finance-
finance projection-Evaluation of cash flow and profitability-
Financial Analysis-Capital structure Analysis- Break Even
Analysis-Appraisal of Advanced Manufacturing System-
Financing Capital structure- Working capital Decision Capital
Budgeting Decision.

25

Source of Funding- Public issue- Regulation-SEBI guide line for
Debentures-Other Debt securities-Term loan- Development
Financial Institutions-IDBI-ICICI-IFCI-SFC-SIDBI-SCICI-
Commercial Banks-External Commercial Borrowing.

25

Second Internal Examination

Industrial sickness and Rehabilitation- Industrial Sickness -
Identification of Sickness, causes of sickness - rehabilitation
programmers — Laws related to Sick Industries, RBI
guidelines. Financing of sick industries - Recovery
proceedings. Liquidation.

20

Final Examination




Course No. Course Name L-T-P Credits Year of
Introduction

FIN-T4-3 Financial Risk Management 4-0-0 3 2016

Course Objectives

Financial Risk management establishes standards for aggregating disparate information,
gathering market data, calculating risk measures and creating timely reporting tools for
management market, credit, and operational risks. This course is directed toward students
interested in understanding how large-scale complex risk can be quantified, needs to be managed
and mitigated.

Syllabus

Financial Risk Management, Risk Measurement & Control, Credit Risk Management, Operational
Risk Management and Market Risk Management.

Expected Outcomes
Upon completion of this course, the students will be able to:

1. demonstrate knowledge of the range of financial and financial related risks facing
organisations.

2. understand the approach to risk management through risk identification, risk measurement
and risk management (or mitigation).

3. document and evaluate outcomes of risk management plans articulate the value of risk
management

References
1. Dun & B, Financial Risk Management, McGraw Hill Education (India) Private Limited,2013

2. Brealey, Richard, Stewart Myers, Pitabas Mohanty, and Franklin Allen. Principles of Corporate
Finance, McGraw Hill Education (India) Private Limited, 2012

3. McDonald, Robert. Derivatives Markets, Pearson Education, 2014

4. Hull, John. Options, Futures, and Other Derivatives, Pearson Education, 2013

5. Hull, John, Risk Management and Financial Institutions (WSE), Wiley India Private Limited, 2012

6. Grinblatt, Mark, and Sheridan Titman. Financial Markets and Corporate Strategy. Mcgraw-hill,
1998

7. Garp Philippe Jorion, Financial Risk Manager Handbook, Wiley, 2013

8. Steve. L. Allen, Financial Risk Management: A Practitioner's Guide to Managing Market and
Credit Risk, John Wiley & Sons, 2013
9. Sharma and Meera, Management of Financial Institutions: With Emphasis on Bank and Risk
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Management, PHI Learning Private Limited, 2008

10. Jimmy Skolund and Wei Chen, Financial Risk Management: Applications in Market, Credit, Asset
and Liability Management and Firm wide Risk, John Wiley & Sons, 2015

11. Jayanth R. Varma, Risk Management Lessons from the Global Financial Crisis for Derivative
Exchanges, IIM Ahmedabad, http://www.iimahd.ernet.in/~jrvarma/papers/WP2009-02-06.pdf

12. Various Research articles from Prof. Jayanth R Varma from IIM Ahmedabad link:
http://www.iimahd.ernet.in/~jrvarma/download.php




COURSE PLAN

Units

Topics

Hours
Allotted

/2 of
Marks in
Trimester
Exam

Financial Risk Management

Risk Management — Overview, Risk - Review of Modern Portfolio
Theory, (EMH) and behavioral finance, Review of key concepts in
probability and statistics; policies - Risk Process-Risk Organization -
Key risks-Credit risk, market risk, operational risk, liquidity risk, legal
risk, interest rate risk and currency risk; Intro to risk management; The
Role of Risk Management - The Tools of Risk Management -
Measuring risk, Packaging risk, Pricing risk.

20

2 (a)

Risk Measurement & Control

Risk Measurement & Control - Calculation - Risk exposure analysis -
Risk management / mitigation policy - Risk immunization policy,
strategy for fixing exposure limits - Risk management policy and
procedure - Risk adjusted return on capital;

Risk management - Capital adequacy norms - Prudential norms -
Exposure norms - Concept of Mid office - Forwards - Futures - Options
- Strategies and Arbitrage opportunities - Regulatory prescriptions of
risk management.

10

First I

nternal Examination

2(b)

Value at Risk -VaR Risk measures for various asset classes Need for
VaR- Historical VaR Parametric VaR Time scaling Portfolio VaR VaR
Tools - Marginal, Component VaR, etc. RAROC Barings revisited;

Measurement Errors GARCH Volatility Models; Back Testing Fat Tails
Extreme value Theory; Liquidity Risk and Leverage Liquidity Risk
Impact of Leverage Hedge funds and their risk measures.

10




Credit Risk Management

Overview - Basel-1 - Three pillars of Basel-II, Basel III and Capital for
Operational risk - Frame work for risk management - RBI guidelines on
risk management - Risk rating and risk pricing - Methods for estimating
capital requirements - Credit risk - standardized approach - Credit risk -
advanced approach - Credit rating / credit scoring and rating system
design - Credit Bureaus - Stress test and sensitivity analysis - Internal
Capital Adequacy Assessment Process (ICAAP) - Introduction to
structured products.

20

Second Internal Examination

Operational Risk Management

Operational Risk - Definition, Basel-I & II - RBI guidelines - Likely
forms of operational risk and causes for significant increase in
operational risk - Sound Principles of Operational Risk Management
(SPOR) - SPOR - organizational set up and key responsibilities of ORM
- SPOR - policy requirements and strategic approach for ORM - SPOR
identification, measurement, control / mitigation of operational risks -
Capital allocation for operational risk, methodology, qualifying criteria
for banks for the adoption of the methods - Computation of capital
charge for operational risk.

20

Market Risk Management

Market Risk - Introduction and definition - Prescriptions of Basel-I and
IT - Liquidity risk - Interest rate risk - Foreign exchange risk - Price
risk (Equity) - Commodity risk - Treatment of market risk under Basel
a) Standardized duration method b) Internal measurement approach -
VaR Basel-III guidelines - Risk Management Policy - ALCO structure
and functions; Review of industry leading risk management system.

20

Final Examination




Course No. Course Name L-T-P Credits Year of
Introduction

FIN-T4-4 Commercial Banking System 4-0-0 3 2016

Course Objectives
The objectives of the course are:
® To provide basic knowledge of banking;
® To familiarize the students with the changing scenario of Indian banking;
e To gain insight into E-banking services;
o To familiarize the students with the functions of RBI.

Syllabus

Modern Banking, Retail Banking, Banking sector reforms, Merchant Banking and RBI

Expected Outcome

This course aims to help students to understand the concepts, policy framework and Environment
of Banking and Central bank functions.

References
1. Shelagh, Modern Banking, Cass Business School, City University London, John Wiley &
Sons
2. K.C.Nanda, Credit and Banking, Response Book, Sage Publications, I 999.
Sundaram K.P.M. and Varshney P.N., Banking and Financial System, Sultan Chand &
Sons.
4. S. Gurusamy , Financial Services & System , Vijay Nicole Imprints Pvt Ltd.
H.I. Bedi & V.K. Hardikar, Practical Banking.
6. B K Swain , Commercial Banking in a changing scenario, Excel Books
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Course Plan

Unit Topics Hours | % of
No. allotted | marks
in
final
exam
1 Banking: Role of banks in business - structure of commercial banking | 10 20
in India — Changing scenario in commercial Banking. Public sector
and private sector banks scheduled banks — foreign banks new
generation banks - functions of commercial banks
2 Innovations in banking-Social banking-Lead bank scheme -Offshore | 10 25
banking- Consortium banking-Negotiable instruments Cheque
Truncation system-E-Purse. Customer services, creation of credit.
Retail banking-Products and services- NPA-Its management
First Internal Examination
3 E-Banking: Centralized Online Real Time Electronic Banking |5 10
(CORE) Electronic Clearing Service (ECS) , Electronic Fund Transfer
(EFT) ,Real Time Gross Settlement (RTGS) ,National Electronic Fund
Transfer (NEFT) ,Society for Worldwide Interbank Financial
Telecommunications ( SWIFT ) ,E-Cheque ,Any Time Money ,ATMs
, Credit Cards , Debit Cards , Smart Cards ,Internet Banking ,Phone
Banking , Mobile Banking.
4 Reserve Bank of India and its function-Banking Sector Reforms : | 10 20
Basel Norms — Capital Adequacy norms Global Challenges in
Banking Services — New Trends in Banking Services —Business
strategies of Banks-Instruments of Credit Control
Second Internal Examination
5 Merchant banking - historical perceptive - nature of services provided | 10 25

by Merchant bankers- structure of merchant banking firm - setting up
and managing a merchant bank — SEBI regulations on merchant
banks.

Final Examination




Course No. Course Name L-T-P Credits Year of
Introduction

FIN-T4-5 Investment Management 4-0-0 3 2016

Course Objectives

Investment management course is to help students to understand the investments field as it is
currently understood and practiced for sound investment decisions making. Further, key concepts
are presented to provide an appreciation of the theory and practice of investments, focusing on
investment portfolio formation and management issues.

Syllabus

Investment- Investment alternatives- Risk associated in Investment- types of risk in investment—
Money market- money market Instruments- Capital Market- Stock Exchanges in India-Depository
System- investor’s protection

Expected Outcome

On completion of the course, the students are expected to be familiar with various Investment
avenues; they can select best investment opportunities on the basis of risk and return.

References

Rajesh Kothari, Financial Services in India, Sage Publication.
Machiraju, HR, Indian Financial system, Vikas Publishers.
Khan, M.Y. Financial Services, Tata Mc Graw Hill.

Punithavathy Pandian, Financial Services and Markets, Vikas Publishers.

A e S e

Kothari and Rajesh, Financial services in India: Concept and Application, Sage, New

Delhi.

6. Gordon, E & Natarajan, K. Financial Markets & Services, Himalaya Publishers.

7. Bodie, Zvi, Alex Kane, and Alan J. Markus, Investments, McGraw Hill.

8. Instefjord, Norvald, Study Guide Investment Management, London: University of London
Press.

9. Grinblatt, Mark and Sheridan Titman, Financial Markets and Corporate Strategy, McGraw
Hill Irwin.

10. Bode, Zvi, Alex Kane, Alan J. Marcus. Investments. McGraw Hill.




Units

Topics

Hours
Allotted

% of Marks in
Trimester
Exam

Investment —objectives-speculation- Investment decision process-
Investment versus financing-Investment environment- types of
investment-concepts of risk and return- Types of Risk-
relationship between risk and return--Investment Analysis.

20

Types of investment-long term - short term and medium term-
Equity shares-Preference shares - Debentures and Bonds-
institutional investment- public Deposit-Leasing- Venture capital-
Mutual finds- Types of mutual funds-Derivatives- portfolio
Management.

20

First Internal Examination

Money market- features- objective- Money market instrument-
Call Money market-Commercial Bill Market- Commercial paper-
Certificate of Instrument- operations of money market instrument-
features of Indian Money Market-working of money market
systems in India- recent development of Money markets in India.

20

Capital Market structure in India-functions; New issue market-
working of new issue market in India- players of new issue
Market- objective-secondary market-BSE- NSE- OTCEI- working
of stock exchanges in India- Trading Mechanism-Listing- online
trading-Stock brokers-Depository system.

20

Second Internal Examination

Investors’ protections- Factors affecting investors- Investors
protection measurement-measures taken by stock Exchanges-
measures taken by company Law board- Measures taken by SEBI-
SEBI Guide lines.

20

Final Examination




Course No. Course Name L-T-P Credits Year of
Introduction

FIN-T4-6 Financial Statement Analysis | 4-0-0 0 2016

Course Objectives

The aim of the course is to help the students analyze and interpret the financial
statements effectively for making important business decisions. The objective is also to
use this information to make forecasts and evaluation of firms.

Syllabus

Financial Statements, Techniques for financial statements, Ratio Analysis, Forecasts and
projections, Valuation and modeling.

Expected Outcome

On completion of the course the students are expected to acquire knowledge on the concepts, tools
and techniques of financial statement analysis. The students should be able to make forecasts on
the basis of the financial statements.

References

Sinha.Gokul, Financial Statement Analysis PHI Learning Private Ltd.

. T.R. Robinson, E. Henry, W.L.P. Pirie, M.A. Broihahn, International Financial Statement
Analysis, John Wiley and Sons.

3. P.P. Drake, F.J. Fabozzi, Analysis of Financial Statement, John Wiley and Sons.

4. Fridson.Martin, Alvarez.Fernando, Financial Statement Analysis, John Wiley and Sons.
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% of

S1 No Hours
Topics allotted | MArKS
trimester
Financial statements- Balance sheet-Income Statements, Fund flow
1 statements-Uses of financial statements; Financial statement 4 10%
analysis- Inter firm and intra firm analysis.

24 Techniques for Financial Statement Analysis-comparative financial
statements-common size financial statements-trend analysis- 8 20%
Percentages

’ Ratio Analysis-Roles of Ratios in FSA; Analysis of Financial 3 59,
Statements through ratios-short term solvency analysis ¢

First Internal Examination
Long term solvency analysis-profitability analysis-Activity

3 analysis-DuPont  Analysis, Cash flow analysis- cash flow 8 20%
statements-format and presentation of cash flows
Forecasts and projections-Forecasting from book value-forecasting

4 . 7 15%
from earnings and book value

Second Internal Examination
Forecasting from accounting rate of returns-forecasting profitability

Sa ) . 3 5%
and sales; analysis
'Valuation and Modeling- Price —to-book ratios and Price earnings

sb ratio-Trading compa rable analysis-Discounted cash flow, 12 259

(%

model(DCF)-Accounting book values-Free cash flow-Cost of]
capital-Sensitivity

Final Examination




Course No | Course Name L-T-P Credits Year of Induction
HR-T4-1 Training and Development 4-0-0 3 2016
*$ 3 %#HSD

This course is designed to examine and develop theoretical and applied perspectives on the role of
training and development, needs assessment, design, development, delivery and evaluation of
training and development in the organization. Emphasis is given in specific development of
learning and performance outcomes throughout the training and development process.

& $

Overview of Training & Development, T&D Methods & Models, Training Program designing,
Training Evaluation and Modern technology utilization for Training.

45 % %

Upon completion of this course, the students will be able to:

1.  Make recommendations for solving organizational training and development issues

2. Identify situations where human resource training would enhance organizational competitive
advantage

3. Identify proper training and development approach

4. Create and implement a training needs analysis based on assessment

5. Make recommendations for type of training plan and delivery approach.

SN

References

Raymond A Noe and Amitabh Dep Kodwani, Employee Training and Development,
McGraw Hill Education(India) Private Limited

P. Nick Blanchard, Effective Training; Pearson Education,

Bucklet, R., and Caple, J. The theory and practice of Training (5th ed.). Kogan Page
India Private Limited,

Lynton, R., and Pareek, U.; Training for Organizational Transformation for Policy
Makers and Change Managers, Sage India,

Kaye Thorne and David Mackey. Handbook of Training, Crest Publishing House.

Rae, L; How to Measure Training Effectiveness, Gower.

P. Nick Blanchard, James W. Thacker; Effective Training: Systems, Strategies &
Practices,; Pearson Education.

Robert I Sutton and Huggy Rao, Scaling Up Excellence: Getting to More Without
Settling for Less, Crown Business.

Alan M Saks, Managing Performance through Training and Development, Nelson

,0




10.
. Kevin Kruse and Jason Keil, Technology-Based Training: The Art and Science of

11

12.

13.

14.

Canada.
Padmaja Krishaswamy, Evaluation of Training, Kindle edition,.

Design, Development, and Delivery, Jossey Bass; Pap/Cdr edition, 2000

Kurt VanLehn ,The Behavior of Tutoring Systems, University of Pittsburgh, Pittsburgh,
PA, USA VanLehn@pitt.edu;
http://www.learnlab.org/opportunities/summer/readings/061J AIED.pdf

Valerie J. Shute and Joseph Psotka, Intelligent Tutoring Systems: Past, Present and
Future, Soft Technologies: Instructional and Informational Design Research,
http://myweb.fsu.edu/vshute/pdf/shute%201996_d.pdf

Learning Management Systems (LMS), Various resources at
http://elearningindustry.com/subjects/elearning-software/learning-management-
systems-lms




COURSE PLAN

Units

Topics

Hours
Allotted

% of Marks in
Trimester
Exam

Overview of Training & Development: Overview, The changing
organizations, employee training scenario - India, Asia and
Global; Strategic training; Training as a tool for employee
performance enhancement; T&D from a change model
perspective; Models of Training; Systematic Model, The
Transitional Model, , Understanding Learning Concepts.

Role, competencies of training professionals; Training
investment leaders, Role of HR department in in-house
training; organizational characteristics that influence training,
Role of employees and managers in training; Diversity
training; cross-cultural training.

Training Needs Analysis: The process and approaches of TNA,
Team Work for conducting Training Needs Analysis, TNA and
Training Process Design.

20

T&D Methods & Models:

Traditional training methods - presentation methods, lecture,
audiovisual techniques, hands-on methods, O]T, self directed
learning, apprenticeship, simulations, case studies, business
games, role plays, behaviour modelling, adventure learning,
team training, action learning; e-learning, MOOCs (Massive
Open Online Course), Coursera platforms; Employee
development - issues and challenges in Training &
Development.

Models of organizing training - Faculty model, customer
model, matrix model, corporate university model, business
embedded model.

Learning theories - Reinforcement theories, social learning
theory; goal theories - goal setting theory, goal orientation;
Need theories - expectancy theory, adult learning theory,
information processing theory; Learning process - mental and

20




physical process, the learning cycle, Kolbe’s Learning
inventory, Age influence on learning, instructional emphasis
for learning outcomes.

First Internal Examination

Training Program designing;

Understanding & developing the objectives of training,
facilitation of training with focus on trainee (motivation of
trainee, reinforcement, goal setting), training with focus on
training design (learning environment, pre-training
communication);

Designing effective training programs - selecting and
preparing the training site, training room, seating
arrangements, choosing trainers, designing document, course
or lesson plan;

Applications of transfer of training theory - Theory of
identical elements, stimulus generalization approach,
cognitive theory of transfer - Factors influencing transfer,
climate for transfer, manager support, peer support,
opportunity to perform, technological support; Organizational
environments that encourage transfer - The Learning
Organization, knowledge and knowledge management - keys
for effective knowledge management.

20

Training Evaluation

Formative evaluation, summative evaluation, evaluation
process, outcomes used in the evaluation of training program;
Reaction outcome; Learning or cognitive outcomes; behaviour
and skill based outcomes; affective outcomes; results, ROI,;
Models and approach - Kirkpatrick’s model, Jack ] Philips
Training evaluation model, COMA Model, CIPP Model, PO
Model, TVS approach; evaluating the outcomes; relevance,
reliability, discrimination, practicality; evaluation practices;
Myers-Briggs Type indicators; evaluation designs - types,
calculating ROI, Determining costs, benefits, cost-benefit

20




analysis; measuring human capital and training activity.

Second Internal Examination

Modern technology utilization for Training:

Computer-based teaching and learning, web-based training, e-
learning and learning portals; Advantages of online learning,
effectiveness of online learning; blended learning, simulation,
virtual reality, virtual worlds, advantages and disadvantages
of virtual learning; mobile technology and training, use of
tablet computer, Smartphone in learning;

Intelligent tutoring systems; expert systems, group wave,
electronic performance support systems; technology for
training administration - interactive voice technology,
imaging; Learning management systems (LMS).

12

Final Examination




*$ 6 *$ (77 * "% ' 18
% %"
HR-T4-2 Organizational Change & +7-7- / -
Development
*$ 3 %NHS

This course will examine change in the workplace from multiple perspectives. There will be a review of
forces and factors shaping today’s workplace. This course will attempt to increase the student’s
awareness and capabilities in operating as a change agent.

& $

Overview of Organization, Development and change, OD Process, Designing OD Interventions,
appreciating Change and Mobilizing support and executing change

45 % %
Upon completion of this course, the students will be able to:

e Accurately identify and describe the historical and contemporary transformations impacting the
workplace and how those factors impact organizations and their work.

®  Recognize common symptoms and reactions to change in the workplace and recommended
interventions to address the reactions/resistance.

e  Describe the main principles and characteristics of the multiple models for managing
organizational change and apply those models in analyzing organizational change initiatives.

®  Evaluate and assess an organizational change program.

e Develop an awareness of influencing and facilitating change.

8 $

" 234 5 Productive Workplaces Revisited: Dignity, Meaning, and Community in the 21%
Century, 6 2 )7

' # 84 5 Anexperiential approach to organization development4 *
& ( 40 9 Development: The Process of Leading Organizational Change, (:
(7
! ) 5 <4  Organization Development (A Practitioner S Tool Kit)4 - + # +
, X < :2 )4 Theory of Organization Development and Change,
% :5 = * ) 4 Organization Development4 = 4 >
+ 4
* 2 4 Dynamics of Drivers of Organizational Change, : 3 -




2 @ *4  Organization Development and Transformation: Managing Effective Change4 *. 8
> * +
5 ) -5 4 Organization Development: Interventions and Strategies4 (:

"$ 0 * 4 Handbook for Strategic HR: Best Practices in Organization Development from the OD

Network 4 = 4(*

Dr Mee-Yan Cheung-Judge, Linda Holbeche, Organization Development: A Practitioner's Guide for OD
and HR4 =

= 3 @ *@ 4 The relationship between individual and organizational
development — findings of a large sample research,
http://c.ymcdn.com/sites/www.istr.org/resource/resmgr/WP2014/WP-2014-Dobrai-K-Farkas-F-No.pdf

Hours

Units Topics Trimester

Allotted
otte Exam

Overview of Organization, Development and change:

Organization - Overview, different perspectives - the strategic
design perspective, the political perspective, and
the cultural perspective.

1(a) 6 8

Organization development -, growth and relevance, history
and evolution; Theories of planned change, general model of
planned change, different types of planned change and
critique of planned change; employee behavior and
motivation; implications for managing change and OD; The
human relations, social; OD and reinventing the organization.

1(b)

Change - Diagnosing change, open systems theory and systems
thinking, socio-technical systems theory and work redesign;
Red Queen effect, Organizational Inertia; Change levers and
organizational change and OD; human performance and the
implications for managing change; the role of communication
and information in change and OD. Greenfields and
Greenfielding; OD practitioner role, competencies and
professional ethics.

First Internal Examination

% of Marks in




OD Process

Initiating OD relationship, contracting and diagnosing the
problem; Diagnosing models, open systems, individual level
group level and organizational level diagnosis; collection and
analysis for diagnostics information, feeding back the
diagnosed information.

Envisioning change and OD - Organization renewal, planned
change; OD and changing organizational culture - Strong and
weak organizational cultures and their implications for
change; Stakeholder analysis, force field analysis and action
research; Weisbord's six box model and creating
organizational change for dignity, meaning and community.

20

Designing OD Interventions:

Human process interventions - coaching, training and
development, process consultation, business process
reengineering, third party intervention, and team building;
Organization confrontation meeting, intergroup relations
intervention and large group intervention, involvement, socio
technical systems approach;

HRM and Strategic interventions - Performance management,
goal setting, performance coaching, appraising and rewarding;
career planning, workforce diversity interventions, wellness
and work-life balance; Strategic interventions - competitive
strategies, collaborative strategies, organizational
transformation, culture change, self designing organizations,
learning and knowledge management;

Applications of OD - OD in health care organizations, family
owned business, educational institutions.

25

Second Internal Examination




Appreciating Change

External environment as drivers of change, business cycles,
industry cycles, technology and strategic change, industry
evolution and concentration, developing a change agenda;
Cognition and organizational change, mental models,
organizational learning, Senge’s five disciplines, business
models and value propositions, refining the change agenda.

20

Mobilizing support and executing change

Four approaches to change, parallel organization, ownership
and involvement in change, dealing with political aspects of
change, the psychology of persuasion, communicating to
influence, targeting influence efforts, framing change, making
difficult choices, negotiating change; Executing change -
challenges of execution, execution framework, developing
cross functional linkages, aligning policies, and removing
structural impediments, developing new routines for
innovation and improvement, considering human element.

20

Final Examination

I




*$ 6 * $ 77 ] * "%

T/
)

% %"

HR-T4-3 Industrial Relations and Labour 1$% & '$"%
Laws

*$ 3 %N#$

This course provides insights on all the dimensions of industrial relations and labour laws. The
course focuses on the history and theory relating to the industrial relations and provides detailed
on specific provisions of labour laws being enforced in India.

& $

Industrial Relations and Trade Unions, Strikes, Lockout, Lay-off and Retrenchment, Arbitration,
Social justice and welfare, Acts and Laws.

45 % %
Upon completion of this course, the students will be able to:

1. acquire a solid theoretical, practical and ethical perspective on many aspects of industrial
relations

2. critically analyse theories, models, and paradigms in the field

understand the key participants, institutions, relationships and processes in employment

relations, so that the student acquire an enhanced ability to influence industrial relations

outcomes in an informed manner

“

8 $

Piyali Gosh and Shefali Nandan, Industrial Relations and Labour Laws, McGraw Hill.

S.C. Srivastava, Industrial Relations and Labour Laws, S. Chand & Company Ltd.

Mamoria CB, Mamoria, Gankar, Dynamics of Industrial Relations, Himalaya Publications.

P.R. Sinha, Indu Bala Sinha and Seema Priyadarshini Shekar, Industrial Relations, Trade Unions

and Labour Legislation, Pearson Education.

5. S.N. Mishra, Labour and Industrial Laws, Central Law Publication.

6. Venkata Ratnam , Industrial Relations , Oxford.

7. S. Asaithambi, The Emerging Issues on Labour Problems in India under Globalization, Abhijit
Publications.

8. Ministry of Labour and Employment, India, http://labour.nic.in/

9. Making India a Better workplace for All, Ebook, Ministry of Labour and Employment, India

"$ International Labour Organization, www.ilo.org
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